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Do companies really take the 
environment seriously? 
The environmental performance of companies is an important mar-
keting tool, yet a recent report on environmental performance by 

companies listed on the Johannesburg Stock Exchange has shown 
that over 70% don't consider this aspect of their business as im-

portant. 

 And this is where the problem lies with Africa.  We tend to 
believe that because we have abundant (or not) resources, we can 

continue with business-as-usual.  But thats no longer the case.  The 
global market is now starting to question the ethics of companies 

across all sectors on their environmental, social and governance 
(ESG) performance, and those that don't take this seriously are star-

ing to feel boardroom pressure.  On page 8, we deal with the findings 

of a recent report on corporate commitment. 
 Elsewhere in this edition, we focus on what is being billed as 

Africa‟s „greenest‟ hotel -  Hotel Verde and we look at what they are 
doing in this space.  Follow this with our review of new Wi-Fi enabled 

energy management solutions and finally, we have a roundup of 

news from around-the-globe to keep you up-to-date with the latest 
trends.  

 Happy reading! 
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Emahlahleni’s air contains some of the highest 
levels of poisonous gases in World 

New Tourism Minister for South Africa 

Minister Derek Hanekom 

Following the recent general elections in South Africa, Derek Hanekom has been appointed South 
Africa‘s new Minister of Tourim - replacing Martinus van Schalkwyk. 

Hanekom was previously Minister of Science and Technology. He received congratula-
tions from many in the tourism industry on Twitter and replied by tweeting: ―Hey, thanks for all 
your kind tweets! Must say, this beautiful South Africa of ours is a great product to sell. Let's do it 
together!‖ 

SATSA CEO, David Frost, welcomed the appointment. ―We are incredibly fortunate to 
have Derek Hanekom as our new Minister of Tourism. I worked closely with Minister Hanekom 
when he was Minster of Agriculture in the 1990‘s, when I was at The Premier Group on de-
regulating the agro-food sector and building competitiveness. He will bring a considered and bal-
anced wisdom to the sector, and I for one, can‘t wait to work with him again.‖ 

Tourism Business Council of South Africa (TBCSA) Chairman Mavuso Msimang said the 
appointment of Hanekom was a positive move, which was welcomed by the travel and tourism 
private sector. He said: "Derek Hanekom is a 'salt of the earth' type of leader who brings into the 
portfolio considerable administrative experience.  He served in the Mandela administration as 
Minister of Agriculture and Land Affairs.  He went on to take charge of Science and Technology 
where he is credited with driving SA's successful bid for the Square Kilometre Array (SKA) pro-
ject.‖  Source: Tourism Update 

First Elephant Poached in KNP in Ten First Elephant Poached in KNP in Ten First Elephant Poached in KNP in Ten 

Years Years Years ---   Thin Edge of the Wedge?Thin Edge of the Wedge?Thin Edge of the Wedge?   

South African National Parks 
(SANParks) confirmed in May that an ele-
phant bull had been poached in Kruger Na-
tional Park and its tusks removed and car-
ried off by the perpetrators — the first such 
incident to hit the park in 10 years. 

The killing occurred in the Pafuri 
region in the far north of the park, close to 
the border with Mozambique, and raises the 
question of whether the poaching epidemic 
that has plagued other African countries in 
recent years is imminent in South Africa. 

Several prominent conservationists 
have warned that local parks are at high risk 
of being targeted for ivory in the near future, 
with National Geographic wildlife film-maker 
Dereck Joubert saying that, "we have an 
avalanche coming our way", and that "we 
can expect poaching to increase". 

SANParks managing executive for 

conservation services Hector Magome ech-
oed Joubert‘s sentiment, saying: "At Cites 
(Convention on International Trade in En-
dangered Species of Wild Fauna and Flora) 
held in Bangkok in March we were warned 
that elephant poaching is going to hit us like 
an avalanche as early as January next 
year," and that, "given what is going on in 
the rest of Africa, it is inevitable that South 
Africa‘s elephants will eventually be target-
ed". 

In April this year, as the death toll of 
rhino butchered for their horn in Mozam-
bique and South Africa since the start of 
2014 climbed to 376, a memorandum of 
understanding was signed between the two 
countries, laying out several strategies to 
deter poachers from penetrating protected 
areas. 

These include the re-erection of 

Kruger‘s eastern boundary fence with 
Mozambique‘s Limpopo National Park, 
which was taken down in 2002 to allow ele-
phants to migrate freely between the two  
reserves. 

However, the director of the Univer-
sity of Pretoria‘s Conservation Ecology Re-
search Unit, Prof Rudi van Aarde, who de-
scribes the Kruger poaching as "tragic", 
believes the re-erection of this border fence 
will be a futile attempt to halt poaching. 

"No fence has ever kept poachers 
out," he says. "And elephants or other ani-
mals, including humans, that wish to pass 
through the boundary will simply do so. The 
only solution is for governments across 
southern Africa to get their act together and 
put a stop to these criminal activities. 
Poaching is not an ecological problem — it‘s 
a political problem." 
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Hotel Development in 
Africa Takes-Off 

A recent study by W Hospitality has shown that hotel develop-

ments in Africa have reached an all-time high, and sub-

Saharan Africa leads the way. 

New research by W Hospitality 
Group, a founding member of Hotel Partners 
Africa, places Carlson Rezidor Hotel Group 
at the head of the race to open new hotels in 
Africa.   

The annual pipeline survey of the 
major international and African hotel chains 
reveals they are growing their resource base 
in order to take advantage of the strong 
economies on the continent. The survey of 
27 international hotel chains, with 60 brands 
among them, competing in Africa put Carl-
son Rezidor and Hilton Worldwide out in 
front by a significant margin.  

Marriott International is next fol-
lowed by Starwood and Barcelona-based 
Mangalis. Of the international chains, Star-
wood had the largest percentage increase, 
up 39% year-on-year, with developments 
planned in eight countries, four more coun-
tries than in 2013. Marriott also recorded a 
strong increase, 34% up on last year. Mali-
based Azalaï has plans to become a domi-
nant regional player, increasing its develop-
ment pipeline with five more hotels and 679 
more rooms compared to 2013.  

A new entrant to the survey and to 
the African market, Mangalis, has stormed 
into the top 10 rankings. Of its 15 Noom and 
Seen hotels, with 2,210 hotel rooms in the 
pipeline, 11 are reported to be onsite and 
scheduled to open between 2014 and 2016. 
Louvre Hotels Group, which has three hotel 
brands in Africa — Royal Tulip, Golden Tulip 
and Tulip Inn — reports all of its projects are 
onsite and all but one are scheduled to open 
in 2014.  

Having a closer look at the individual 
brands of those hotel chains, Radisson Blu 
and its sister brand, Park Inn by Radisson, 
occupy the first and third positions by num-
ber of hotels. However, the rankings of the 
two brands individually slip to the second 
and fourth positions, when considering the 
actual number of rooms planned, overtaken 
by Hilton and Marriott, with larger properties. 
The newcomer Mangalis sees both its two 
core brands in the top 10 rankings by the 
number of hotels planned — the Noom 
brand is ranked fifth with eight hotels 
planned, while the Seen brand ties in sev-
enth position with Hilton Garden Inn, with 
seven hotels planned.  

The Noom brand also ranks eighth 
in the top 10 list of rooms planned, at 1,180 
rooms. At 295 rooms per property, Hilton 
has the largest average room size in the top 
10 list. It is followed closely by Courtyard by 
Marriott (289), Kempinski (261), Radisson 
Blu (255) and Sheraton (240). ―It is our be-
lief that the chain hotel pipeline in Sub Sa-

haran Africa will continue to grow and that 
more international players will enter the 
market,‖ said Trevor Ward, managing direc-
tor, W Hospitality. ―This is because there is 
such a shortage of quality hotel accommo-
dation in Africa.  

This research was conducted before 
Marriott completed its acquisition of South 
Africa-based Protea so it will be interesting 
to see how this will change the market in 
Africa — in particular if Hilton, Carlson Re-
zidor and other international chains will fol-
low Marriott‘s example and seek to grow by 
acquisition.‖ Jonathan Worsley, chairman, 
Bench Events, organizer of the Africa Hotel 
Investment Forum (AHIF) where this report 
will be discussed in detail, added, ―The main 
story of these findings is that more and new 
international hotel chains are seeking to play 
in Africa despite a relatively difficult operat-
ing market compared to Europe or China.  

It demonstrates that Africa, and 
especially the relatively untapped sub-
Saharan Africa, is now being considered by 
the international investment community to 
offer attractive commercial returns.‖ - 
source: hotelsmag.com/Industry/News/ 
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―Plastic is fantastic‖ -  definitely  a catchy and convincing slogan 
when taken at face-value. Plastic is cleverly designed to last so, with this in 
mind, why then do we use most plastic items only once and instantly throw 
them away, especially since there really is no ―away‖ on planet Earth? Every 
piece of plastic that has ever been manufactured still exists in one form or 
another – either burnt into the atmosphere, sitting in landfill, floating in the 
ocean currents and rivers, or blemishing beautiful landscapes.  

The ever-present plastic shopping bag is wreaking daily devastation 
on our planet.  South Africans use approximately 8 billion of these bags 
annually. 96% of these bags end up in landfill where they can last up to 
1000 years (absurd when you consider that the average plastic bag is used 
for only 20 minutes!) Being in landfill does not mean that the bags have 
been responsibly discarded. Their light weight ensures that they are easily 
carried away by the wind and this contributes to the large number of bags 
that are lost to the environment. Here they remain and continue to have 
harmful effects on natural systems.  

Plastic shop-
ping bags appear to 
be a modern day con-
venience yet, with little 
conscious effort, could 
easily become an 
obsolete item. We 
take this bag entirely 
for granted and, more-
over, disregard the 
bigger picture of its 
overall impact. Why do 
we continue to manu-
facture, use and dis-
pose of these bags 
when they are quite obviously detrimental to so much of life on Earth? Our 
association with this bag sadly seems to reflect our ‗state of mindlessness‘ 
as a species. Looking around, it is easy and clear to see that South Africa 
has a sizeable problem with discarded litter. Banning the plastic bag could 
become a powerful educational tool for raising awareness of our excessive 
plastic consumption, littering in general and the responsible disposal of our 
personal garbage. 

I work for an incredible marine organization in Cape Town, The Two 
Oceans Aquarium. Rethink the Bag, or ―RTB‖ as it has become affectionate-
ly known, has been adopted as an official Two Oceans Aquarium campaign.  
Since the launch of the campaign in March 2011 the Aquarium‘s behind the 
scenes workplace has been plastic bag free. This may sound astonishing, 
it‘s also true. Staff members are not permitted to bring plastic shopping bags 
into the building and everyone embraced this with relative ease. Three years 
down the line and even some local Waterfront retailers have come to know 
our ruling and refrain from even offering uniformed Aquarium staff plastic 
bags! It‘s brilliant how good news can spread, isn‘t it?  

Encouragingly, the campaign has also been embraced by other 
organisations and companies. One that is definitely worth mentioning is the 
African Association of Zoos and Aquaria (PAAZAB). Rethink the Bag was 
adopted as their official 2013-2015 conservation program and is currently 
being rolled out to all members in the animal care field throughout Africa, 
with some keen participation reported thus far. 

There are alternatives to plastic shopping bags.  Long-life, reusable 
bags are available just about everywhere these days. Do be aware not to 
replace one problem with another. Ensure that you have a small collection of 
quality, locally sourced, community supported bags.  Then ―train‖ yourself to 

By Hayley McClellan—Two Ocean’s Aquarium 

Continued on page 8 

Knowing how to manage your environmental performance is 
half the battle, and Heritage has a number of training and 
skills development workshops planned for the winter period.  
If you haven‘t already sent your key eco-staff on these train-
ing opportunities, book today to receive your members dis-
count. 
 Each workshop or training intervention provides 
your staff - and in some cases even management, with valu-
able skills designed to enhance and maintain your environ-
mental performance levels. 
 To ensure your place at these highly popular 
events, call Heritage today on 012 665 1028.  Also, remem-
ber that these workshops can be held as in-house sessions 
in your business too. 

Gauteng KZN Western Cape 

6 August 
Green Leader  

24 June 
Green Leader  

15 July 
Green Leader  

13 August 
Green Event    
Management 

25 June 
Green Events   
Management 

16 July 
Climate Change 

and Tourism 

20 August  
Climate Change 

and Tourism 

26 June  
Climate Change 

and Tourism 

 

Take the ‘change’ out of   
Climate this Winter 
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South Africa Rated as Leading  
Emission Contributors in Africa  

SA urged to implement environ-

mentally friendly measures or face         

grueling consequences of Climate 

Change 

In its recent report the Intergovernmental Panel on Climate Change 
(IPCC), the IPCC revealed that South Africa is responsible for the 
majority of African's carbon emissions as a result of its coal-
intensive energy production, and that the average temperatures 
across South Africa will increase by 2ºC along the coast and 6ºC 
inland by the end of the century if no action is taken to combat this. 

 The report notes however, that South Africa has the infra-
structure and expertise available to ―climate proof‖ itself in order to 
lower its carbon emissions. 
 According to Arthur Chien, Vice President of Talesun 
Energy, the on-going and unrestricted burning of fossil fuels is one 
of the major causes of climate change, and it should therefore be in 
the interests of South Africa‘s public and private sectors to reduce 
carbon emissions in order to offset the effects of global warming in 
the country. He notes however that through the implementation of 
renewable energy strategies, the country can make remarkable 
advances in decreasing the negative impacts that fossil fuels sub-
ject the environment to. 
 Chien says that the United Nations scientists reported in 
its most recent global warming study that the world needs to triple 
the amount of energy it receives from renewables to avoid danger-
ous levels of global warming and that countries need to make more 
of an effort to implement renewable energy projects such as solar 
parks. ―By making use of photovoltaic solar energy instead of fossil 
fuels the public and private sector can help alleviate the effects of 
global warming. Solar energy, which is widely available in South 
Africa due to the sun producing around 2,500 hours of sunshine 
each year, has a non-evasive effect on the environment and there-
fore makes it an appealing alternative energy source. This is in 

comparison to coal, which has the highest carbon intensity of major 
fossil fuels, resulting in coal-fired plants having the highest output 
rate of CO2 per kilowatt-hour.―When fossil fuels such as coal, oil 
and natural gas are burnt, CO2 is released into the earth‘s atmos-
phere, and the build-up of CO2 has an alarming warming effect that 
lasts many years. This is the reason for the increase tempera-
ture.‖ Al Gore, the former American vice-president and Nobel 
Peace prize winner, who spoke at the Climate Reality Leadership 
Corps training in Johannesburg in March 2014, said South Africa, 
the 31st driest country in the world, is projected to get much drier 
by 2030 as demand for water exceeds the supply. Chien says that 
Scientists like Al Gore agree that in many cases climate change is 
the root cause of the increasing frequency of extreme weather and 
temperatures, which leads to increased levels of evaporation. This 
in turn causes clouds to form faster and rain more frequently, re-
sulting in some regions receiving greater concentrations of rain and 
possibly floods, and other regions receiving less rain and 
droughts.‖ Chien points to the unusual late summer rains which 
took place in March this year across various South African provinc-
es, causing damage amounting to R124 million in Gauteng alone. 
―Such instances are indications that South Africa may already be 
exposed to the multiple effects of global warming, which could ulti-
mately lead to food and water insecurity.‖ Chien says that South 
Africa is well positioned to benefit from renewable energy solutions 
such as photovoltaic solar energy, especially as the country has 
been rated the world‘s most promising emerging market for photo-
voltaic solar and other renewable energy by IHS Technology, a 
global information company. A recently released report by the Or-
ganisation for Economic Co-operation and Development also re-
flected, that by 2020 80% of the world's population will be living in 
countries where solar electricity is cheaper compared to fuel pro-
duced from coal and other sources. 
He agrees with UK climate change expert, Sir David King, who 
says that the decreasing solar photovoltaic prices will prove to be 
an advantage for South Africa, particularly as the cost of installing 
PV has come down by a fifth of the price in the last ten years. 
―Installing PV during these price drops will help the country deal 
with its current electricity shortfalls, while also lowering its carbon 
emissions,‖ concludes Chien. 

Despite SASOL emitting far more greenhouse emissions than any 
other top 100 listed company in South Africa, the company was re-
cently ranked 54th in the environmental section of Legae‘s environ-
mental, social and governance scorecard because, although a major 
polluter, it is not apathetic when it comes to environmental issues. 
 By contrast, financial companies, holding companies and IT 
companies are inclined to be apathetic when it comes to the environ-
ment. PSG, whose headquarters are in the pristine environs of Stel-
lenbosch, scored a zero in the environmental section of the  score-
card, while fellow local company Reinet Investments - the Rupert-
aligned holder of British American Tobacco shares, came in second-
last place with 0.97% for environmental disclosure. 
 The absence of policies on the environment are the rea-
sons these two companies - among many others, scored so badly. 
The report found that environmental disclosure is often too weak to 

make any reasonable comment although it also identified others such 
as the Rupert-controlled Swiss-based luxury-goods company 
Richemont recording the highest environmental score of 93%. 
 The authors of the Legae report note that resource compa-
nies generally escape the lowest rankings because of their efforts in 
terms of disclosure. This is despite the fact that the greenhouse gas 
emissions of the top four emitters (Sasol, BHP, Anglo American and 
ArcelorMittal) amounts to 2.5 times the combined emissions of the 
other 68 companies that disclose their emissions. BHP was placed 
48th, Anglo 46th and Amsa 62nd. 
 The report highlights the need by companies to guard 
against becoming apathetic to environmental issues and warns that 
responsibility goes beyond simply having a green-building policy. 
 

Source: Sunday Times Business Times 

Environmental Apathy Undermines Credibility of Companies 
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Sustainability meets technology in unique service 
Sustainability has become the latest 
buzzword in industry, and there are a myriad 
of systems and products out there that prom-
ise to make your sustainability programme 
more effective. 

One of the keys to sustainability is 
your ability to measure, manage and com-
pare resource use and performance, and to 
plan corrective action where necessary. 

The Sustainability Management and 
Resource Tracker system (SMART) allows 
you to do just that.  SMART has been devel-
oped to manage resource use and to then 
proactively develop your sustainability per-
formance across any sector. 

 
Performance benchmark 
Developed as a tool for building 

managers and maintenance personnel, 
SMART has been enhanced to provide man-
agement with a means to benchmark their 
performance against similar business in the 
same town, province, country and even glob-
ally.  By using SMART, managers are able to 
compare their performance against their 
peers and against a unique global bench-
mark for their sector and to then manage 
and improve their overall performance 
through corrective action. 

SMART is an on-line service that 
provides enhanced security systems de-
signed to protect individual members‘ data 
and to ensure confidentiality.  Members sub-
scribe to the service and then receive a per-
sonal username and password which allows 
them to capture their performance data on a 
monthly basis. 

Added to SMART is a unique carbon 
footprint facility that automatically calculates 
the carbon footprint of your business using 
the latest CO2e calculation  values.  Now, 
you are able to accurately measure and 
manage your carbon footprint at the click  of  
a key and to establish and accurately meas-

ure your offset values and programmes. 
SMART offers a range of subscrip-

tion options at very reasonable prices.  Mem-
bers of the Heritage and GreenLine pro-
grammes receive free Platinum membership 
of the service, providing full access and re-
porting. 

SMART represents a new   approach 
to resource management and 
because it is open to a global 
market, members of this ser-
vice are able to access the 
latest trends and benchmarks 
across the world from the 
comfort of their own office.                                          

 

For more information on SMART, visit http://www.sustainablebenchmark.com 

http://www.sustainablebenchmark.com
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remember to take these to the stores on every visit. Changing hard-
wired behavior is certainly not easy, but it‘s also not a good enough 
excuse to continue harming our planet as we currently are. Com-
pared to some of the incredible human achievements throughout 
human history, refusing plastic shopping bags must surely be easy! 
It‘s all about making a choice and then following through to form a 
new, healthy, habit. 

All the animals I have worked with in the past 25 years have 
taught me an enormous amount about my environment. Simultane-
ously I have observed that people are intrinsically good at heart and 
want to be the change they wish to see in the world. Sometimes all 
one needs is a passionate individual to lead the way by sharing what 
resonates most strongly with them. These individuals are all around 
us.  

Rwanda, in East Africa, banned the plastic bag in 2008. This 
law is successfully in place and being enforced today, six years lat-
er…what a fantastic example!  

Taking the lead in South Africa, the small town of Greyton 
recently committed to becoming the first town to ban the plastic 
shopping bag. This is big news and will be made official on 3rd July 
2014 which is International Plastic Bag Free Day. 

I have not used a plastic shopping bag for over six years and 
I really am doing just fine. If I can do it, anyone can! My choice to 
committedly refuse the single use plastic shopping bag served as a 
powerful catalyst to creating even greater environmental conscious-

ness within me. If adopted by millions in South Africa, this choice 
could just be enough for us to make the difference we owe our only 
life support system, Mother Earth. Rethink the Bag is an established 
and successfully growing campaign and I invite everyone to join me 
on my exciting journey. 

The objective of the Rethink the Bag campaign is to ban the 
plastic bag in South Africa. Many other countries and cities around 
the world have already done so. We will not be the first, but certainly 
cannot afford to be the last. 

Can you give up plastic bags in your life, and can South Afri-
ca take a stand and Ban the Bag? You can make this happen by 
signing the petition on  www.rethinkthebag.org . Visit  Rethink The 
Bag-South Africa on Facebook and @rethinkthebag on Twitter for 
more information. 

We often assume that the large, listed corporations and companies lead 
environmental, social and governance (ESG) performance practice, but a 
recent report on South Africa‘s top 100 listed companies has shown that 
less than 30% actually meet an internationally accepted standard in the-
se fields. 

 In the first report of its kind, Legae Securities revealed disap-
pointingly low response and commitment to ESG issues by South African 
companies and that few actually take these issues seriously.  Only 30 of 
the top 100 companies surveyed scored above 50% in the review and 
that 20 companies scored less than 20% overall in the survey.   

 The survey evaluated the extent to which the companies re-
ported on their ESG issues and the extent to which they had ESG poli-
cies in place to manage and sustain their performance.  The financial 
services sector scored particularly low in the review with only Nedbank 
making it into the top ten with a score of 59%.   According to Peter 
Mushanngwe – one of the authors of the report, while this sector was 
perhaps non-operational in terms of their overall impacts, they tended to 
overlook their ESG responsibilities and considered themselves exempt. 

 The poor showing by so many companies listed on the JSE is 
considered surprising in light of the growing importance of the issues 
covered by the scorecard.  It is becoming important for shareholders  to 
know and understand the company‘s ESG policies and how corporate 
performance actually stacks-up against the policies themselves.   The 
imminent introduction of a carbon tax now makes ESG performance a 
critical issue because of potentially harmful financial implications to com-
panies. 

 In the tourism sector, only Sun International achieved the top 
ten list although their environmental scorecard reflected the lowest score 
of all those listed.  While the company did well in the social and govern-
ance fields, the low environmental score reduced their standing to posi-
tion sixth in the top ten.   

Source: Sunday Times 

Report Shows Lack of ESG Policies by JSE 
Listed Companies Pose Investment Risk 

Continued from page 5 
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Up until very recently, buildings constructed prior to the energy crisis 
of the 90‘s found the cost of retrofitting energy efficient technologies 
a difficult and costly exercise. 

The retrofit market for energy management presents un-
tapped opportunities. With 67 billion square feet of commercial 
space available worldwide, retrofit opportunities are limitless in the 
healthcare, hospitality, office, and education sectors. Due to the age 
of buildings in these sectors, the majority of them have no form of 
lighting or HVAC controls.  

This has changed with the introduction of wireless controls 
which offer the best and most cost effective energy solution to meet 
today's government mandates to reduce energy use. In South Africa 
alone, almost a billion Rand is available in grants to fund energy 
efficiency projects including retrofitting existing structures. 

Green technologies make sense from an economic, environ-
mental and compliance standpoint. National standards and govern-
ment strategy are driving higher standards for building efficiency and 
underscoring the need for better energy-saving controls for by either 
mandating compliance or encouraging it with tax incentives and 
rebates. Combine that with energy costs rising faster than ever be-
fore, and the reduction of energy consumption by businesses be-
comes an increasingly more powerful competitive advantage. 

 
Making Technology Work 

With over 38% of a typical business‘s energy bill related to 
lighting and HVAC, energy saving controls for lighting are at the 
center of any effort to reduce energy expenditures. One of the easi-

est ways to save energy is to simply turn the lights off when not 
needed. Now, Leviton, a relatively new global energy management 
technology company has entered the South African market to help 
businesses take advantage of these potential energy-saving oppor-
tunities. 

From dimming and occupancy sensing to daylight harvesting 
and distributed lighting control, Leviton delivers both hardwired and 
wireless lighting control strategies for every imaginable application in 
any environment.  

Heritage Meets Technology 
Recently, In-Profit Energy Solutions, Heritage and Leviton 

undertook a pilot project with the Gold Reef City Hotel in Johannes-
burg to retrofit two guestrooms with a range of wireless energy man-
agement products from its LevNet RF™ Energy Harvesting Wireless 
Solutions line. Continued on page 10 

 

Story continues on page 10 

Retrofitting smart energy management systems is an expensive and time consuming process, but Heritage 
recently entered a partnership with In-Profit Energy Systems and Leviton to test and promote the latest in 
Wi-Fi energy management systems. 

Heritage Supports Smart Energy Management 
Technology  
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The company installed occupancy sensors, 
lighting controls and a key-card system to activate 
power in the two rooms only when required, and to 
establish a baseline of consumption between them 
and other rooms in this older generation hotel. Not 
only was the retrofit completed in just two days—
without the need for any construction, damage or 
inconvenience to the business, but it marked the first-time that this 
type of retrofit had taken place in South African hotels.  

 With no additional wiring required, installation was quick and 
easy and took only minutes to configure. No wires, no batteries, and 
no limits for a flexible and cost-effective energy savings solution in 
any application made the LevNet RF™ the preferred solution for this 
project. 

 
Green Solutions 
The project at Gold Reef City Hotel  illustrated a number of challeng-
es and positive results.  On the negative side, some of the challeng-
es included: 

 The age of the building tended to determine the range of tech-
nology hardware that could be used. 

 The operational nature of hotels resulted in a degree of incon-
sistency in awareness of changes between various shifts. Prop-
er reference and training materials for employees and manage-
ment would ensure a higher efficiency rate for the new technol-
ogy. 

On the other hand, the project revealed that: 

 rooms were not taken out of circulation for an extended period - 
thereby ensuring greater revenue and occupancies; 

 The hardware blended-in with the design 
and ambience of the rooms; 

 By using Wi-Fi technology, there was mini-
mal need for wiring in the installation process, 
and this reduced the need for specialized skills 
or damage to the structure of the room; 

 The warranty of five years on the technolo-
gy provides greater peace-of-mind and improved 
up-time; 

 the key-card system allows management to effectively manage 
and monitor personnel  activities in the rooms and reduces the 
turn-around time for room  stock. 

 the ability to install software that allows the general manager or 
facilities manager real-time control over the technology im-
proves the overall efficiency and management of energy.  

 the management interface also allows early detection of faulty 
equipment  and reduces inventory down-time. For example, the 
system automatically lets management know when a light 
doesn‘t work or where a problem with the HVAC system occurs,  
and this ensures early replacement or repair and reduced costs 
and complaints. 

 there is greater awareness and appreciation by guests and 
visitors  to the environmental initiatives taken by the business 
as they can now see these initiatives (to save power) in action. 
 

EMS Integration 
Of particular note has been the degree to which the Heritage system 
underpins and supports this technology through the development 
and monitoring of procedures, practices and employee awareness. 
 ―Existing Heritage members will easily integrate their  EMS 
with this technology and we are confident that the savings that they 
achieve will not only make financial sense, but that it proves the 
value of the existing EMS ― says Neal Dickinson at Heritage. 

 
Having seen this system in operation, we believe there 
are a few strong reasons to consider wireless energy 
management technologies.  In the first case, the cost 
of retrofitting for established businesses is a fraction of 
other systems and it allows older properties to compete 
more effectively with their more modern counterparts. 

 The lack of construction, repair or installation-related 
repair costs is eliminated because of the Wi-Fi nature of the equip-
ment.  Simply connecting the technology to existing power connec-
tions makes the installation cost lower, and this also contributes to 
faster up-time for rooms and facilities being retrofitted. 
 The fact that your inventory is not removed for extend-
ed period is a definite bonus.  Because the installation takes only a 
few hours, you are able to resell the room and maintain occupancy 
levels without a skip. 
 We found the management interface the most beneficial 
because of its ability to allow management to remotely control 
energy in real-time.  For example, at peak energy times, manage-
ment could switch-off in-room geyser‘s or even mini-bars remotely or 
to disengage air-conditioners as part of a load-shedding strategy.  In 
the same way, they are able to remotely determine whether the 
room is occupied and effectively schedule housekeeping or even 
switch all power to unoccupied rooms off as part of improved effi-
ciencies. 
 In a commercial environment, being able to ‗shut-down‘ 
floors in an office or retail facility becomes a simple process once all 
personnel have left the area, and the system can even be used to 
remotely disengage lifts and escalators - and even lights in conven-
tion facilities without the need for expensive control systems or falli-
ble human intervention. 

 Being able to monitor pump speeds and the efficiency of 
other electrical equipment remotely reduces down-time, costs and 
damage and it ensures that the optimal performance is maintained 
across your range of technical equipment.  From fridges to pumps 
and high-value equipment, this technology ensures peace-of-mind. 
 
Return on Investment 
The average ROI of the technology varies by the type of business 
being managed, but experience in other markets has shown an av-
erage period for return of between three and five years.  When com-
pared with the costs associated with other control systems available 
on the market, this competes particularly well 
 Coupled with this, a range of funding options makes retro-
fitting your business a simple and cost effective process.  Over-and-
above the usual rebates and funding initiatives available in the coun-
try,  a payment from savings option is available through Profit Ener-
gy Systems. 
 For more information on how technology can take your 
business to the next level, call Neal on (012) 665 1028.  

 

Continued from page 9 

Wi-Fi Energy Management Review 
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At a time when mankind's encroachment on habitats is increasingly 
leading species to extinction, scientists have discovered a mass mi-
gration of animals in Africa that reaches further than any other docu-
mented on the continent. 
 The journey made by about 2,000 
zebra that travelled between Namibia and 
Botswana, two countries in a sparsely populat-
ed part of southern Africa, was discovered by 
wildlife experts only after some of the zebras 
were collared with tracking devices. 
 The newfound migration is a rare 
bright spot at a time when mass movements of 
wildlife are disappearing because of fencing, 
land occupation and other human pressures. 
Species of plants and animals around the 
planet are being wiped out at least 1,000 times 
faster than they did before humans arrived on 
the scene, said a separate study published by 
the journal Science. 
 The previously unheralded trek oc-
curs within the Kavango-Zambezi Transfrontier 
Conservation Area, which is the size of Swe-
den and encompasses national parks in Na-
mibia, Botswana, Zimbabwe, Zambia and Angola. 
 "It goes to show us that nature still has some surprises," 
said Robin Naidoo, senior conservation scientist at the Washington-
based World Wildlife Fund that led the two-year study on the migra-
tion. He said the main reason that the migration was not detected 
earlier was because it was impossible to know where the animals 
were going without GPS tracking technology, which has become 
more available and affordable in the last two decades. 
 The zebra odyssey encompasses a round-trip journey of 
500 kilometers, starting in floodplains near the Namibia-Botswana 
border at the beginning of the wet season. It follows a route across 
the Chobe River and ends at the seasonally full waterholes and nutri-
tional grass of Nxai Pan National Park in Botswana. The zebras 
spend about 10 weeks there before heading back. 
 Local residents and conservationists knew the zebras left 
the Chobe River floodplains and returned months later in the dry sea-
son, but they didn't know where the animals went.  It wasn't until re-
searchers put satellite tracking collars on eight zebras and monitored 
their movements in late 2012 and 2013 that the migration was discov-
ered. The findings were published recently in the conservation journal 
Oryx. "This is the longest known land migration in Africa, in terms of 
distance between endpoints," Naidoo said. 

 David Wilcove, a conservation expert at Princeton Universi-
ty, described the migration as an extraordinary discovery at a time 
when such mass movements are dwindling. "Even though people 

have been fascinated by animal migration 
since the dawn of history, we are just scratch-
ing the surface in terms of understanding 
which animals migrate, where they go, and 
how they do it," Wilcove, who was not in-
volved in the research, wrote in an email. 
 Wildebeest in the Serengeti migra-
tion in East Africa meander, possibly covering 
more ground and certainly migrating in greater 
numbers than the zebra in Namibia and Bot-
swana. But the southern African zebra move 
largely in a straight line and the distance be-
tween departure and destination points ap-
pears to be an average of 10 to 20 kilometers 
(6 to 12 miles) further than in the Serengeti, 
according to research cited by Naidoo. 
 Tony Sinclair, Naidoo's fellow aca-
demic at the University of British Columbia 
and an expert on the Serengeti migration, said 
the zebra research shows that the animals 

have to move through "human-dominated lands" and that the migra-
tion could be lost if more protective measures are not put in  
 In 2004, a fence that had blocked a zebra migration route 
since the late 1960s was removed in another part of Botswana. Some 
15,000 zebras travelled the re-opened route in 2008-2009, according 
to research. 
 Much remains to be learned about the Namibia-Botswana 
migration. The World Wildlife Fund said long-term research is needed 
to confirm if the migration is annual and fixed and "whether this is 
genetically coded or passed behaviourally from mothers to offspring." 
The zebras could have reached similar habitats closer to their starting 
point but instead chose the longer trek, raising the possibility that they 
are following a pattern that is so ancient it has become embedded in 
their genes, according to the Oryx article. 
 Mike Chase, who leads Elephants Without Borders, a Bot-
swana-based group that participated in the zebra migration study, 
said the trek stirs the heart.  "We all yearn for that, the romance of 
wild, open spaces," Chase said. "There are very few places left on our 
planet where animals and wildlife have the natural ability to roam in 
the context in which they evolved over thousands of years." 
 

Source: SAPA/AP 

Research shows Zebras make the longest trek in Africa Research shows Zebras make the longest trek in Africa   
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Greenest Hotel Greenest Hotel Greenest Hotel 

in Africa?in Africa?in Africa? 

Do you think you could ever get to the point of being able to describe 
your hotel as the greenest on your continent? If you followed the 
lead of the innovators behind Hotel Verde in Cape Town, South 
Africa, you might be able to. 
 The hotel was built with sustainability in mind from the 
ground up. It‘s literally in the walls since the construction includes 
recycled plastic balls placed strategically within the concrete slabs 
that are required for the various floors. They dramatically reduce the 
amount of concrete required, saving approximately 535m3 or 1284 
ton‘s while maintaining the structural integrity. 
 Andre Harms, Sustainability Manager and founder 
of Ecolution Consulting, is a trained mechanical engineer and the 
expertise behind some of the more technical aspects of the building. 
He says. ―We have looked at different ways of doing everything right 
from the word go.‖ 
 As well as photovoltaic panels and wind turbines (which 
contribute about 7,700 kWh annually) for power, Hotel Verde also 
boasts a sophisticated grey water recycling plant that contributes 
towards a 37% reduction of potable water use. ―We have run a net-
work of pipes through the building in order to reticulate the grey wa-
ter, collect it and supply it to the toilets,‖ Harms explains. They also 
utilise a rainwater filtering and capture system to provide water for 
the car wash and irrigation. The elevators run on a regenerative 
drive to allow for about 30% of the input energy to be recaptured and 
fed back into the building, and double-glazed windows with spectral-
ly selective glass filter out hot rays, so less heat enters the building 
reducing the need for air-conditioning. 
 
Hotel Verde’s geothermal system 
 In order to bypass the need for standard air-conditioning 
systems – traditionally one of the biggest energy consumers – the 
hotel uses ground source heat pumps made by 100 holes drilled 
about 76 metres into the ground, where the temperature is a con-
sistent 19 degrees centigrade. They can therefore use the earth as a 
heat source in winter and heat sink in summer, boosting efficiency 
and dramatically reducing operational costs. 

 Owners Mario and Annemarie Delicio have deliberately set 
out to create Africa‘s greenest hotel and used it to create a show-
case for some of the most advanced environmentally conscious 
technological installations as well as construction and operation 
practices in the world. 
 ―If you look at what can be done from a green angle you 
look at energy, water and waste reduction,‖ Delicio explains. ―You 
then take each of these areas and work out how to implement alter-
natives, generating your own electricity for example. Then you need 
to explore the extent to which you can go. 
 ―There is no other hotel in Africa that has gone to the ex-
tent that we are hoping to achieve,‖ Delicio says. ―But going green is 
not just about the building, it‘s about every aspect of the operation; 
zero waste to landfill for example.‖ 
 The couple are determined to involve customers in their 

activities as well, with rewards for more sustainable behavior, and in 
fact gym-users work out on power-generating equipment which 
shows how much energy they‘re pushing back into the hotel. 
 The hotel is located very close to Cape Town International 
Airport, and near the city and business districts. It has 145 rooms 
and additionally sources seasonal and locally produced food with a 
focus on health and wellness, with lots of raw and organic dishes. 
There is also an outdoor gym and eco-trail for guests to enjoy. 
 
A social contract  
 Mario and Annemarie have funded a project at several 
local schools which culminated in several art students decorating the 
walls of their hotel. 
 The project saw 45 grade 11 students from various 
schools within the airport vicinity researching environmental respon-
sibility, conceptualising and producing artworks in a variety of media 
which form part of the hotel‘s art collection. Annemarie‘s passion for 
art and social upliftment is what initiated the project. She says, ―Our 
thought behind this project was to help these students, who have 
limited, if any, access to art studies at their schools by giving them 
the best tools, teachers and facilities available to do what they love 
and what they are good at.‖ 
 
Water-wise Ppanning  
As well as the innovative grey-water system installed in the Hotel, 
other water saving measures include: 

 Rainwater harvesting and subsoil water drainage 

 Irrigation with rainwater and subsoil drainage water 

 Drip system irrigation 

 Water wise landscaping with indigenous or endemic plants 

 Dual flush toilets and waterless urinals 

 Low-flow fittings and only a select few rooms with baths 

 Water saving rinse and prewash laundry settings 

 No evaporative cooling is used in the building 
 Despite the fact that Hotel Verde is the first of its kind, the 
team doesn‘t want it to be a secret; they want to share their convic-
tions with anyone who‘ll listen. ―We might have the slogan ‗Africa‘s 
Greenest Hotel‘ right now, but we hope it won‘t be for long,‖ says 
Harms. ―We want to show the continent what can be done. We want 
to challenge the industry as a whole.‖ 
 
 
 
 

“We have run a network of pipes through 
the building in order to reticulate the 

grey water, collect it and supply it to the 
toilets,”  

Can a hotel be constructed and operated to the highest environmental 
standards in Africa?  Well, Hotel Verde has shown that it is possible in 
this profile article first published in Green Hotelier and submitted by 
Siobhan O'Neill.  Here is an edited version of the original story. 

Gold Class Member 
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A ―green‖ or sustainable meeting ―is one designed, organised and 
implemented in a way that minimises negative environmental impacts 
and leaves a positive impact for the host community‖, says the Green 
Meeting Guide, published by the United Nations Environment Pro-
gramme (UNEP) 
        A sustainable event should: 

 minimise greenhouse gas emissions, including CO2, and com-
pensate for unavoidable emissions; 

 minimise natural resource consumption and adapt demand to 
local supply; 

 avoid waste generation where possible and reuse/recycle re-
maining waste; 

 protect biodiversity, water, air and soil resources; 

 allow the local community to benefit economically, socially and 
environmentally; 

 encourage local sustainable development; and 

 increase the awareness of sustainability issues among partici-
pants, staff, service providers and the local community. 

 Despite pressure on businesses and organisations to cut 
costs, planners are increasingly being asked to minimise the impact 
of a meeting or event. This trend reflects the growing demand by 
consumers, stakeholders and investors to see more responsible be-
haviour; a rise in government incentives for businesses to reduce 
their carbon footprints; and more organisations finding that green and 
CSR (corporate social responsibility) 
practices can save them money and 
strengthen the bottom line. 
 The meeting and event 
industry‘s impact on the environ-
ment is larger than we tend to ex-
pect, with the US Environmental 
Protection Agency (EPA) regarding 
meetings and events as the second 
most wasteful industry after building 
and construction.  
 A report by environmental meetings planning company 
Meetings Strategies Worldwide, found that an average conference 
participant, over the course of a three-day meeting, generates about 
28kg of waste, compared to 6kg at home over the same period, and 
produces 640kg of greenhouse gases in just three days (from flight 
and road miles getting to and from the event, and CO2 emissions 
from the venue and hotel stay), the equivalent amount produced by 
driving a car for a month at home. 

Why green your meetings and events? 

 Green meetings are good for business.  With corporations 
acknowledging that sustainability makes good business sense, 
and trade and professional organisations and government-
owned enterprises increasingly required to meet strict green 
criteria, event planners are seeking to incorporate more sustain-
able practices into their meetings, conferences and other events.  

 They are good for the environment.  If a five-day event serves 
2,200 people breakfasts, lunches and receptions using china 
instead of plastic disposables, it prevents 860kg of plastic from 
going into a landfill, according to figures taken from the 2008 
Meetings Strategies Worldwide report. The report also calculat-
ed that by not pre-filling water glasses at tables during three 
days of served lunches for 2,200 attendees, 2,000 litres of water 
could be saved. 

 They improve your reputation.  Green meetings demonstrate 
your hotel‘s commitment to sustainability in a very public way. 

 They reduce costs.  While, in the short-term, there may be 
costs - for example, for educating staff and suppliers, buying 
organic food, investing in the local community- the longer-term 
impact should result in cost savings thanks to improved efficien-
cy through the consumption of fewer resources (energy, bottled 
water, paper, etc.) and the reduction in waste produced.  

 They help spread sustainable best practice. Meetings and 
other events are a great opportunity to raise awareness of sus-
tainability not only among participants but also among staff and 
the local community. It will also demand higher environmental 
and social standards from your suppliers. 

 They can create social benefits.  You help the local economy 
by providing jobs and giving business to local suppliers, and by 
integrating social elements into meetings and events (e.g. volun-
teering), you develop stronger relationships with the community. 

 
What do event planners want to know? 
When negotiating business, event planners are increasingly question-
ing the credentials of meeting and conference facilities, covering 
everything from the venue‘s policy on recycling and linen/towel re-use 
to public transport access, water conservation and energy-efficient 
policies. 
 Event planners will typically look at a facility's environmen-
tal commitment and performance in the following key areas: 

 Accommodation: Do guest rooms have automatic controls for 
the HVAC (heating, ventilating 
and air conditioning), low-voltage 
lighting, low-flow taps, shower-
heads and toilets, a re-use towel 
and sheet service, recycling bins 
in rooms, and ―green‖ amenities, 
such as soap and shampoo, dis-
pensed in bulk and/or in recycla-
ble packaging? 

 Food and leverage:  
Is water provided in pitchers or reusable containers rather than 
plastic bottles, is surplus food donated to local food shelters or 
food banks, do menus use local, seasonal and sustainable pro-
duce wherever possible? 

 Location and transport: are facilities close to public transport 
options, is entertainment and shopping accessible on foot or by 
public transport, does the hotel use hybrid vehicles to pick up 
guests, are shops and entertainment accessible on foot or by 
public transport? 

So What is a Green Meeting? 

the US Environmental Protection Agency 
(EPA) lists meetings and events as the 

second most wasteful industry after  
building and construction 

Continued on page 20 
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Many South Africans are prepared to spend a little more on environmentally 
friendly products, an online study by one of SA‘s leading retailers‘ poll 
shows. The survey by Pick n Pay, to assess customers' views ahead of 
World Environment Day in June, polled 360 shoppers over three weeks. 

The results showed that when 
asked how they contributed to the 
green cause, half the respondents 
said they bought "sustainable prod-
ucts" whenever they could. 
The vast majority chose contribu-
tions close to home: 83% said they 
bought electricity-saving light 
bulbs, 75% said they were water-
wise in their gardens and homes, 

and 44% said they "try to do a bit of everything, from recycling to growing 
our own vegetables". 

About two-thirds were prepared to pay more for a product that was 
environmentally friendly - as long as it was not excessively more expensive. 

A quarter said they were prepared to pay more for an environmen-
tally friendly product if it could be guaranteed to be environmentally friendly.  
About 8% responded: "The high cost of environmentally friendly products is 
not worth it for me."   Source:  Business Times BD Live 

Poll shows SA is keen to 
go green 

Normally, this question would raise the justified ire of most right-
thinking people, but the reality is that child exploitation and sexual 
abuse is one of the most evil and negative impacts associated with 
global tourism.  
 All over the world, children are subjected to commercial 
sexual exploitation and a widespread global child sex trade has been 
established to meet increased demand from the travelling public.  
While South-East Asia, Latin America and Eastern Europe lead the 
practice, Africa is now one of the top four child sex destinations glob-

ally in which an estimated 150 million girls and 
73 million boys under 18 years of age experi-
ence sexual exploitation or other forms of sexu-
al violence -  according to the UN Global Study 
on Violence against Children.  And every year, 
millions of children are bought and sold for the 
purposes of sexual exploitation.  
 Rapid tourism growth often impacts 
negatively on destinations when measured in 
terms of the destination‘s environmental, social, 

economic and cultural terms.  In South Africa, it is estimated that as 
many as 40 000 children are exploited as child prostitutes in a popula-
tion of over 250 000 street children.   
 The Tourism Child Protection Code of Conduct (The Code) 
has been endorsed by the World Tourism Organisation in an attempt 
to rid the tourism and hospitality sectors of this scourge and to raise 
awareness of the need for professionals across the industry to be-
come more aware of the fat that child sex exploitation could be hap-
pening right under their noses.  
 In South Africa, only one of the ‗big 5‘ hotel groups have 
endorsed and signed The Code, and this should be a matter of con-
cern to everyone in the industry.  Unless every hotel, guest house, 
lodge and resort commits to eradicating child sex tourism, the integrity 

of the whole industry is placed in question.   
 The Code is represented in South 
Africa by Fair Trade Tourism and they can 
be contacted on (012) 342 2945 or via e-mail 
on thecode@fairtradetourism.org.za.  If you 
don't support child sex tourism, join The 
Code and let your business contribute to 
ending this unspeakable practice. 

More than 2,000 people have gathered in a park in Nepal's 
capital in a bid to set the record for the largest tree hug. 
 The participants - including Parliament members, 
students, office workers and even Buddhist monks - gath-
ered recently at a park on the northeastern outskirts of 
Katmandu. 
 They said they were attempting to set the record 
to celebrate World Environment Day by spreading aware-
ness about the importance of trees. 
 The previous Guinness World Record for most 
people hugging trees simultaneously was 936 people in 
Portland, Oregon, in July 2013. 
 The organizers of the event will send photos, 
video, a signed statement from the Parliament members 
who were there 
and the names 
of the partici-
pants to Guin-
ness, which will 
decide whether 
to recognize the 
feat as a new 
record. 

Tree-hugger heaven? 

Do you support the sexual exploitation 
of children? 

THE 6 STEPS TO PROTECTING CHILDREN 

http://www.thecode.org/wp-content/uploads/2013/02/6-steps_2-column1.jpg
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So why did we pick these hotels, among the hundreds around the 
world that claim to be sustainable? One word: energy. These hotels 
are prolific savers of it, and each of them uses solar, wind or geo-
thermal energy to produce at least some of their power needs.  With 
a host of other green initiatives you‘ll read about below, the extra mile 
each of these hotels went, and the extra expense each of them took 
to become more sustainable makes them deserving of our patronage 
(at least in our book!). 
 
1. Ecocamp Patagonia 
Set inconspicuously inside a national park in Chilean Patagonia 
370km from the nearest city, Ecocamp is perfect for those who love 
the idea of camping out in the true wild but hate the idea of roughing 
it.  While hiking and tours of the spectacular scenery are the order of 
the day, relax the evenings away in a cozy, luxuriously appointed, 
and sustainably built, ―dome‖ and feast on tempting, locally sourced 
Chilean and Patagonian cuisine in a community atmosphere. 
 At this unconventional hotel-lodge, designed and built by 
two Chilean engineers according to strict environmental considera-
tions (the hotel is the first in Chile to be a certified environmental 
management system), micro-hydro (using a nearby stream) and solar 
energy provide for its electricity needs, while the domes are heated 
by burning dead wood from the forest in ultra-efficient stoves. 

 
2. Hotel Carlton San Francisco 
Located on one of this historic city‘s original ―seven hills‖, the affluent 
and leafy Nob Hill neighbourhood is also home to one of the city‘s 
most environmentally progressive hotels. After a hectic day of sight-
seeing, relax in this boutique hotel‘s hip, eclectically designed rooms 
and public spaces that reflect San Francisco‘s rich multicultural herit-
age. In the evening, sample organic Yemeni and Californian cuisine 
in the on-site restaurant, Saha.  

 
 In addition to comfort and design, this hotel sells on its 
serious green credentials: it is the only hotel in the city run partially 
on solar power. 105 solar panels cover the hotel‘s roof, reducing their 
electricity usage by 12% and saving 33,000 pounds of carbon emis-
sions into the environment. The hotel is also a participant of Car-
bonfund.org, making the Carlton completely carbon-neutral. This, in 
addition to many other green initiatives, has made the hotel the recip-
ient of no less than six prestigious awards and certifications. 

3. Bangkok Treehouse 
Were it not for the smog and sounds of teeming river skiffs, you 
might swear you were in the middle of dense jungle at this eco-lovers 
resort, and not in the middle of one of South-East Asia‘s most over-
whelming capitals. Take a break from all the chaos and return to the 
Bangkok of times long past at this amazon-inspired boutique inn 
located in ―the green lungs of Bangkok‖, Bang Krachao. Surrounded 
by mangroves and palm trees on the banks of the Chao Phraya Riv-
er, the automobile-inaccessible Treehouse is only a short boat ride 
away from the city‘s Skytrain network. Well-appointed and tech-
friendly ―nests‖, some featuring open-air bedrooms and showers, are 
built from bamboo, reclaimed wood and recycled metal. 

 Aside from easy access to one of the world‘s most fascinat-
ing cities, the hotel has eco-credentials to boot. Solar panels and a 
wind turbine generate enough power for the restaurant and outdoor 
lighting, while organic produce for the restaurant is grown on the 
rooftops and other ingredients are sourced from local markets. 
 
4. Grand Hyatt Dubai 
While we normally associate eco-friendly hotels with small, family run 
establishments, one of the world‘s most recognized chains is trying 
not to be left behind in the race to go sustainable. Set in this Arabian 
mecca of ostentation and consumerism, the vast resort features 674 
luxurious rooms and suites, 14 bars and restaurants and a sprawling 
outdoor pool area. 
 Charateristically larger-than-life establishments, Hyatt de-
cided to go green in a big way here as well. Installing what it calls 
one of the largest commercial solar-power facilities in the world, the 
hotel‘s solar-panel covered roof now produces between 800 and 
1000 kilowatts of energy per hour, vastly reducing the hotel‘s reliance 
on traditional energy sources. The hotel is also a massive recycler of 
―grey water‖ and sewage effluent which is purified and reused for the 
cooling towers, reducing the hotel‘s water use by a massive 800,000 
gallons a week. 
 While obviously not an eco-paradise, this resort proves that 
tourism on a grand scale can be done more responsibly, and to the 
delight of its owners, both environmentally and financially more sus-
tainable! 

The ‘Greenest’ Hotels and Resorts in the 
World Green Times surveyed hotels and resorts around the world and highlights four superlative properties that are setting the new green 

energy standard for hotels (and travel) everywhere. 
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Cape Town - An injured 76-kilogram Hawksbill Turtle found be-
tween rocks in Yzerfontein, Western Cape in June, has been res-
cued by the National Sea Rescue Institute (NSRI) and is currently 
being cared-for at the Two Oceans Aquarium in Cape Town. 
 A member of the public reported seeing the sea turtle 
coming out of the ocean onto rocks and called the NSRI and SAN-
COB for assistance.  After stabilizing the turtle, it was transferred 
to the Two Ocean‘s Aquarium for care and rehabilitation.  
 Although not sure of the gender of the turtle, "she" ar-
rived at the Aquarium in a very weak, dehydrated and cold state 
with external scrapes and cuts weighing 76,7kg and almost 1m in 
length. 
 According to a spokesperson at the Aquarium, the turtle 
was covered in black mussels which indicates that she had been 
floating for some time. A vet has placed on her antibiotics as she 
might be suffering from infection, and has cleaned up her wounds.  
 After a few days, she started swimming by herself and x-
rays were taken to ensure that she was not suffering from any 
internal injuries or blockages.   
 Hawksbills are the most tropical of all sea turtles and 
since 1996 have been listed as critically endangered.  Today, 
some protected populations are stable or increasing, but the over-
all decline of the species, when considered within the context of 
three generations, has been in excess of 80%. Hawksbill turtles 
are visitors to South African shores, but do  not nest here. 
 They eat sponges, jellies and other invertebrates includ-
ing Portuguese Man O' War, and dangerous hydrozoans and high-
ly toxic sponges (spongivores).  Each turtle can live between 30 
and 50 years and can weigh as much as 80kg (heaviest known 
was 127kg).  The Hawksbill turtle can grow up to 1m in length and 
these highly migratory animals reach sexual maturity between 20 
and 40 years of age. 
 Sadly, the Hawksbill 
turtle is hunted for its shell 
which is used in the manufac-
ture of tortoiseshell products.  
 The Two Oceans 
Aquarium has a proud record 
in the care and rehabilitation 
of turtles having this year  
successfully rehabilitated and 
released ‗Yoda‘ and ‗June‘ - 
two Green turtles which were 
washed ashore in an exhaust-
ed state. 

Five years ago, a group of  specialists and affected organisations 
joined forces with the then Department of Environment and Tourism in 
the development of a responsible tourism standard for South Africa.   
 This joint effort resulted in the development of only the se-
cond national responsible tourism standard in the world and in Novem-
ber 2012 it was formally adopted as SANS 1162:2012 by the South 
African Bureau of Standards. 
 Despite much fanfare at the 2012  and 2013 Indaba shows 
in Durban - and promises of its launch across the country, very little 
has been heard about the implementation of this standard.  That is, 
until now. 
 Earlier this year, the Department of Tourism - under whom 
this standard and initiative reside, appointed the SABS to undertake a 
pilot study on the standard with ten hospitality products across South 
Africa.  The aim of this project is to see how the standard works in 
practice and to identify possible interpretive and operational challeng-
es that may need to be fine-tuned before fully implementing the na-
tional programme. 
 Coupled with this, the Department will be reviewing the 
standard in line with international best practice - and feedback from 
SABS, to ensure widespread support and participation in the pro-
gramme when it is launched in 2015. 
 The implementation of the programme had been delayed 
pending finalisation of a range of benefits for participating businesses 
and  financial incentives designed to encourage participation.  These 
incentives and benefits have now been finalised, but will only be made 
known once the programme is ready to be launched, but they are 
generally considered to represent a positive move forward in responsi-
ble tourism certification. 
 In terms of the NDT implementation plan, certification to the 
national standard will be undertaken by accredited and independent 
certification bodies.  Fair Trade Tourism, Heritage and others are con-
sidered in this regard and each will require accreditation by SANAS 
(The South African National Accreditation authority) before being able 
to certify and award the national brand in qualifying establishments. 
 The cost of certification is being left to the market, and each 
certifying body will need to establish its pricing and own package of 
benefits in order to attract potential applicants.  These would then be 
augmented and supported by the NDT benefits and the marketing and 
promotional efforts of SA Tourism in an effort to position SA as a re-
sponsible tourism  destination. 
 Heritage has already incorporated SANS 1162:2012 in both 
its main and GreenLine programmes, thereby ensuring that members 
already meet the national standard at the Silver Class level.  ―This will 
not only make national certification easier, but it will also avoid the 
cost of dual certification once the programme goes live next year‖ says 
Greg McManus, managing director of Heritage.   
 ―We see our role as supporting the national programme 
while at the same time providing certified properties with a range of 
benefits designed to improve their market share.  Our integrated ap-
proach also encourages performance at levels above the national 
minimum,‘ he adds. 

 For more information, contact Heritage on 012 665 1028 

Heritage 
goes     
island-
style 

Hawksbill turtle saved National National National    
Responsible Responsible Responsible 

Tourism Tourism Tourism 
Standard Standard Standard    

UpdateUpdateUpdate   

Aquarist Kevin Spiby of the TOA holds 
Yoda prior to her release off Cape Point 
in February this year.   
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Asbestos roofing to be 
removed in Gauteng 

DENVER — Beetles are obliterating forests in Colorado and the US 
west, draining budgets as property values fall and threatening tour-
ism at national parks, including the home of Mount Rushmore. Vot-
ers in Colorado communities have even gone as far as to raise taxes 
to protect ski resorts that bring in $3bn annually to the economy. 

The pine beetles, each the size of a rice grain, have de-
voured 25% of woods in South Dakota‘s Black Hills, where the 
mountain with massive carvings of presidents George Washington, 
Thomas Jefferson, Abraham Lincoln and Theodore Roosevelt an-
chors a $2bn-a-year tourism industry. As grey ghost forests domi-
nate vistas in the Rockies, Tetons, Cascades and Sierras, officials 
from the US Forest Service to state governments are searching for 
ways to counter the devastation. 

"It‘s difficult to stop the spread," said Bill Smith, a South Da-
kota Agriculture Department conservation programme administrator. 
"What we‘re trying to do is slow it down." 

The beetles‘ vast economic effect is emerging two decades 
into an epidemic fuelled by climate change, overstocked forests and 
drought that wiped out 98,419km² — the size of Indiana and Rhode 
Island combined. 

Scientists say climate change is to blame: Winters have not 
been cold enough to reduce beetle populations. The average US 
temperature has increased as much as 1.06°C since 1895, with 
most occurring since 1970, according to the National Climate As-
sessment issued last month. The warming lets beetles proliferate at 
higher elevations and latitudes, and has resulted in more genera-
tions per year in some areas. 

As a result, timber mills have closed and ski areas have 
leased helicopters to remove dead trees from their slopes. The mas-
sive amount of dry timber has fed voracious wildfires in recent years, 
reversing a fragile recovery in impoverished areas. 

Source: Bloomberg 

 

Tiny Beetle Decimates US 
Forests 

Mozambique's game rangers have helped poachers kill every single rhino in the Mozam-
bique section of the Great Limpopo Transfrontier Park according to the International Fund  
for Wildlife Management.  The game reserve had 300 rhinos in 2002, only to end up with   
the last 15 being killed last month. 
  ―It is tragic beyond tears that we learn game rangers have now become the    
enemy in the fight to protect rhino from being poached for their horns," said Kelvin Alie,   
Director of IFAW‘s Wildlife Crime and Consumer Awareness Programme.  The administrator 
of the park says that 30 rangers will appear in court soon, charged with being involved in   
the killings. 
 According to South Africa's Department of Environmental Affairs 180 out of 249 
rhinos in the Kruger National Park have been poached since January 2013. Rhino horn is 
used by Vietnamese traditional healers who believe it has some medicinal value.  Medical science meanwhile 
has demonstrated that it is basically the same stuff as finger nails, and doesn't have any medical value at all. 

Last Mozambique Rhino Killed! 

Source: SAPA/ AN 

Following a recent groundbreaking decision by the Gauteng Pro-
vincial government, asbestos roofing which is prevalent in many 
sub-economic areas of the province will be replaced in a pro-
gramme aimed at eliminating the health hazards caused by the 
material. 
 The project is expected to cost the provincial govern-
ment millions. Malibongwe Kanjana, chief of operations in the 
Gauteng human settlements department, said that asbestos roofs 
were a recognized health hazard. 
 "The asbestos in many houses is old with some of the 
asbestos roofs being broken, and research shows that this causes 
respiratory problems," he said. 
 Kanjana said the department will focus solely on helping 
poor communities and households in the lower-income bracket. 
People who have been given title deeds to their houses will also 
be eligible.  Municipalities across the province are trying to estab-
lish the number of houses with asbestos roofs in their jurisdiction. 
 The department is considering a range of replacement 
roofing materials including roofing tiles and corrugated iron. The 
department plans to ask the national and provincial treasuries for 
funding for the project. 
 Jim Te Water Naude, a public health specialist, said  
that while this move was welcomed, gutters and downpipes made 
from asbestos should also be removed. He said that though not 
safe, an undamaged asbestos roof carried a low risk of causing 
asbestos-related diseases, but when asbestos sheeting is cracked 
or otherwise damaged, minute fibres can become airborne and 
can be inhaled by occupants. That could lead to diseases such as 
cancer and fibrosis and ultimately contribute to death. 
 He warned of the considerable risk to the health of the 
workers who would remove the asbestos roofs and added that  
"the problem with asbestos-related diseases is that they have a 
very long latency. You breathe the fibre to-
day and 40 years later you get sick from it.‖ 
 In March 2008 the Department of 
Environmental Affairs and Tourism an-
nounced that the use, manufacture and pro-
cessing of asbestos was prohibited in South 
Africa with immediate effect. 



The Greener Option - Winter 2014  - 18 

 

Global 
Roundup 

 

Beijing - China plans to take more 
than five million ageing vehicles off 
its roads this year in a bid to improve 
air quality. As many as 5.33 million 
vehicles that fail to meet Chinese 
fuel standards will be "eliminated" 
this year, according to a government 
statement. As well as the 330 000 
cars in Beijing, another 660 000 will 
also be withdrawn from the surround-
ing province of Hebei, home to seven 
of China's smoggiest cities in 2013. 
 According to Beijing's envi-
ronmental watchdog, vehicle emis-
sions in Beijing were responsible for about 31% of the hazardous air-
borne particles known as PM 2.5, with 22.4% originating from coal 
burning.  

China set to scrap over one million cars 

Washington - Sea level rise is 
threatening the majority of Nasa's 
launch pads and multi-billion dollar 
complexes famous for training astro-
nauts and launching historic missions 
to space. 
 From Cape Canaveral in 
Florida to mission control in Houston, 
the US space agency is busily build-
ing seawalls where possible and 
moving some buildings further inland. 
 Five of seven major Nasa 
centres are located along the coast. 
Experts say that proximity to water is 

a logistical necessity for launching rockets and testing spacecraft. 
 Many Nasa centres have already faced costly damage from 
encroaching water, coastal erosion and potent hurricanes, said a re-
port by the Union of Concerned Scientists. 

NASA Faces Rising Sea Level Threat 

 

 

A delayed project to supply British Airways (BA) with jet fuel from converted waste 
is a step closer after it was announced a location has been found for the GreenSky 
fuel plant, in Thurrock, Essex. The GreenSky project will see BA commit to buy all 
50,000 tonnes of jet fuel produced at the processing facility for at least 11 years. 
The plant, operated by Solena Fuels, is to be built by 2017 on the site of the for-
mer Coryton oil refinery, creating 150 permanent jobs. 
 BA said the facility would be the world's first to convert landfill waste into 
jet fuel. Willie Walsh, chief executive of British Airways' parent company IAG, said: 
"We are always striving to reduce our impact on climate change and this first-of-its-
kind project marks a significant step for the aviation industry. The sustainable jet 
fuel produced each year will be enough to power our flights from London City Air-
port twice over with carbon savings the equivalent of taking 150,000 cars off the 
road." 

British Airways Selects ‘Green’ Fuel Site 

Los Angeles - Another major hotel company - Starwood Hotels & 
Resorts Worldwide - announced it will remove shark fin from its 
restaurants. Starwood committed to completely eliminate it across 
its global portfolio by year-end.  
 In February, Hilton Worldwide announced that it would 
cease serving shark fin and stop accepting new orders for shark 
fin dishes by April 1, 2014. The ban covers all restaurants and 
food and beverage facilities operated by its 96 owned and man-
aged properties across Asia Pacific. The announcement, Hilton 
said, puts it on track to ban shark fin in all restaurants and F&B 
facilities operated by its portfolio of 645 owned and managed 
hotels globally. In 2012, Fairmont Hotels & Resorts announced it 
would stop serving shark fin. Also in 2012, Shangri-La Hotels and 
Resorts made a similar commitment. 
 The world‘s shark population is in severe crisis, with an 
estimated 100 million sharks lost each year to illegal hunting and 
poaching, primarily for use in traditional luxury dishes throughout 
Asia, often at weddings. Some shark species have suffered popu-
lation declines of as much as 90 to 99 percent in recent decades. 

Source: Green Lodging News 

Shark Fin being dropped from menus 

On the lighter side... 
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In an increasingly globalised, homogenised world, tourism appears to 
be bucking the trend. We know that travellers are increasingly search-
ing for unconventional, more enriching experiences which allow them 
to connect more deeply with the culture, landscape and people in their 
destination. 
 We believe that it will be the travel experiences rooted in 
local places and cultures, those offering a much more immersive, 
individual experience which will become ever-more popular into the 
future. But how do we ensure this more authentic travel is a sustaina-
ble option?  
 Getting closer to these fragile cultures and environments 
brings with it a new deal for tour operators, hotels and tourists; a 
heightened responsibility to ensure that these places and ways of life 
are not eroded by our presence, but are supported and maintained by 
guests‘ visits. 
 
Inca issues 
 
It‘s easy to think of a holiday to Peru as just a journey through lost 
Incan kingdoms, snow-capped Andes and Quechua culture, and while 
this ignores some of Peru‘s diverse attractions (its extraordinary Ama-
zon forests and wildlife, sky-high sand dunes and Lima‘s gastronomic 
delights), it‘s easy to see why Machu Picchu and the Inca Trail are the 
stuff of travel legends. 
 However, the popularity of this region brings problems. Strict 
visitor quotas are now in place to curtail tourist numbers, protecting 
the Inca Trail environment (and its famous Incan steps) from over-use, 
but what about the social impact of the tourist hordes? Although por-
ters‘ rights are now protected by law in Peru, they are still exploited 
along the trek. Minimum wage regulations (which, at 45 soles (£9) per 
day, is still barely a living wage) are flouted, and despite rigorous 
checkpoints, many still carry loads far above the maximum weight 
limit. 
 In the rural Andean communities surrounding the Inca Trail 
and the Sacred Valley, subsistence agriculture prevails and tourism 
has become a hugely important alternative source of income. Howev-
er, much of the potential revenue from tourist activities in the area 
does not reach these communities. Trekking companies which are not 
locally-run often do not in-
vest profits back into local 
enterprises, do not treat their 
porters fairly and are simply 
exploiting people already 
struggling to make a living. 
 
Finding the positive 
 
So what‘s the alternative? Hotels and operators want to attract tourists 
to the region and offer them the experience of a lifetime, but many 
also want to ensure the sustainability of the environment, the local 
people and their culture. 
 Trekking the Inca Trail and visiting Machu Picchu is such an 

outwardly regulat-
ed experience that 
it can be easy to 
think that all the 
work has been 
done for stake-
holders. But Si-
mon Forster, from 

responsibletravel.com‘s supplier The Beyond Tourism Co. says, 
―Abuses of porters‘ rights might not be as widespread as somewhere 
like Kilimanjaro, but it can still be pretty bad. A lot of companies don‘t 
really pay much attention because the porters on the Inca Trail are 
always portrayed as very well looked after‖. 
 In fact the responsibility falls onto the shoulders of hoteliers, 

tour operators and tourists to ensure that the trek providers they work 
or travel with are bringing real benefits to the Sacred Valley‘s rural 
communities. Hoteliers who offer excursions as part of their concierge 
package should take the time to research and choose locally-run or-
ganisations and ask serious questions about their responsible tourism 
and porter policies. 
 In the search for a more unique, enriching and local Inca 
Trail experience, hoteliers could consider partnering with an organisa-
tion that offers guests the opportunity to start their trek with a 

homestay; with porters 
and their families. Not 
only does this give 
tourists the opportunity 
to experience the re-
gion in a much deeper, 

much more personal way, a closer relationship between guests and 
their porters leads to a much more enjoyable and memorable trek. 
The visit then supports communities in a truly local way, with money 
going directly to the people who need it most.  
 Programmes like this offer a much more positive form of 
tourism for all involved, based on real cultural learning and exchange, 
and which sees local communities directly benefit from tourists‘ pres-
ence. If visitors continue to strive for more enriching travel coloured by 
unique, local experiences then we will all need to take more responsi-
bility for the impacts this travel has. And is this new deal worth it? We 
think so. 
 

Source: 

Positive or Negative 
Tourism Effects? 

Sarah Bareham at responsibletravel.com believes tourists are increasingly looking 

for immersive experiences that broaden horizons and explore cultures, but how 

can hotels, operators and tourists themselves ensure their trip benefits the  

environment and people they’re visiting, and doesn’t negatively impact on them? 

ALTHOUGH THE PERUVIAN ECONOMY IS ON THE UP, OVER A THIRD OF THE 
POPULATION STILL LIVE IN POVERTY, AND LIFE IN RURAL AREAS IS EX-

TREMELY TOUGH; AREAS WHICH ALSO HAPPEN TO BE TREKKING MECCAS 
FOR ADVENTUROUS TOURISTS. 
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 Meeting facilities: are recycling bins provided in meeting rooms, 
is registration electronic and are reusable signage and name 
badges provided, is the venue using renewable energy, does it 
use as much natural light and ventilation as possible, are air 
conditioning/heating and lights switched off when not in use? 

 Operation and management: does the hotel have a CSR policy, 
is there a person in charge of CSR policy and/or does the hotel 
publish a CSR report? An event planner may also want to know 
how your hotel implements CSR standards in the supply chain. 

 Event planners are also starting to ask whether venues 
offset the carbon emissions created by their event because of pres-
sure being placed on their clients to report on these issues.  In Eu-
rope, NH Hoteles, for example, as part of its Ecomeeting initiative, 
offers the event organiser the option of offsetting the CO2 emissions 
produced before, during and after the meeting, for a small fee. The 
hotel group contributes to a fund supporting projects to reduce CO2 

emissions, such as solar energy or hyrdro-electric power, and an offi-
cial certificate is issued guaranteeing that the CO2 emissions have 
been offset. 

 
Raising sustainability standards and Certification 
Standards to help organisers and venues, including hotels, improve 
the sustainability of their events. As with all standards, they are only 
as good as their adoption and acceptance and smart venues become 
leaders in adopting these practices - and many even seek certifica-
tion.  
 While the adoption of standards is an important step to-
wards becoming more responsible, the value of external verification 
and certification must never be ignored.  Certification provides a valu-
able guide to your organisation‘s corporate health, besides being a 
helpful differentiator in today‘s competitive market. 
 
Integrating social and community activities 
The social aspect of events is viewed by event planners as an in-
creasingly important part of meetings and events and reflects people‘s 
growing desire to leave a positive legacy on the destination they visit. 
It is generally agreed now that emotional, rather than rational, ele-
ments foster the engagement of participants. 
 Hotel groups should be taking note of this trend, building on 
their existing partnerships with conservation and other local charities 
to provide event planners with interesting options for community activi-
ties. It is important that the venue has already developed strong local 
partnerships to make these options credible. 
 
Reducing carbon emissions  
With over 40% of global emissions originating from the built environ-
ment, technical infrastructure efficiency projects have the capability to 
reduce global carbon emissions by over a third in the next 20 years, 
according to the World Travel & Tourism Council‘s Leading the Chal-
lenge on Climate Change report. Hotel management companies and 
developers should take this into consideration when planning new 
builds and retrofits. 
 The carbon emissions associated with meetings and events 
are huge - and managing (and reporting) these provides a valuable 
tool for any competitive business. 

 
Measurement and reporting 
Return on investment is increasingly demanded by those who spend 
on meetings, which means there will be a growing demand and re-
quirement for venues to provide measurement disclosure, certification 
and balanced reporting for the meetings and events it hosts. 
 
Hybrid events 
Many meetings and events are now successfully incorporating virtual 
elements, which means hotels need to keep up with the latest state-of
-the-art technologies, such as telepresence and holography and Eye-
liner from Musion, which uses high-definition video projection to allow 
remote moving images to appear to be live on stage.  
 These systems will increasingly be called upon by event 
organisers for hybrid events. As well as saving on the CO2 emissions 
that would otherwise be generated by getting participants to the ven-
ue, it makes meetings more inclusive and accessible to people wher-
ever they are.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

This article was first published in Green Hotelier in 2012.  It has been 
adapted and edited for Greener Option. 

 

Event Planner “Green” Checklist 
 

 Green recognition/certification 

 Measuring and monitoring Systems 

 Communication of sustainability activities 

 External partnerships and alliances 

 Staff sustainability training 

 Recruitment policy for events 

Office procedures 

 Digital communication/registration 

 Paper policy 

 Energy-efficient equipment 

Energy supply and efficiency 

 Lighting 

 Sensors 

 HVAC 

Environmental purchasing 

 Cleaning products 

 Food and drink 

 Bathroom amenities 

Water conservation 

 Linen/sheet re-use 

 Fixtures 

 Leak detection system 

 Drinking water 

Waste minimisation 

 Recycling for general waste, surplus food, plastic, tins, glass 

 Provision of recycling bins 

 Amenity dispensers 

 Packaging policy 

Transport 

 Hotel vehicles available for guest pick-up 

 Public transport accessibility 

Continued from page 13 


