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In Proud Association With: 

T 
he introduction of an independent eco-label 
offering internationally competitive recognition for 
the local manufacturing sector to develop and 
market environmentally-responsible products 

was launched earlier this year.  
The Eco-Choice Africa 

(ECA) eco-label provides infor-
mation and guidance on envi-
ronmentally responsible prod-
ucts. Not only does this enable 
manufacturers to achieve exter-
nal verification for sustainable 
products, but it also allows con-
sumers to identify and source 
‘greener’ products with confi-
dence - which, in turn, stimu-
lates a more sustainable market 
for responsible manufacturers. 

The standards intro-
duced by ECA have been devel-
oped from recognised and inter-
nationally-respected eco-label 
programmes before being tai-
lored to meet local conditions. 
The label offers certification of 
the environmental status of a 
range of consumer goods and 
recognises the potential impacts 
of manufactured goods on the 
environment and in some cas-
es, consumers themselves. 

Eco-labelling has become a worldwide trend 
over the past few years as consumer awareness of the 
negative environmental impacts of everyday items grows.  
Demand for environmentally-friendly products and ser-
vices is driving the manufacturing sector to embrace eco-
labelling as a marketing differential in an increasingly 
competitive market and responsible manufacturers are 
developing and bringing to market a wider range of eco-
labelled consumer goods to meet this demand. 

ECA is a private initiative to meet consumer 

demand for more responsible products in Africa and aims 
to become the most recognised and respected eco brand 
on the continent. “Eco-Choice provides a distinctive mar-
keting opportunity for manufacturers to attract the envi-

ronmentally-conscious consum-
er,” says project administrator 
Greg McManus. 
    At present the range of 
Eco-Choice labelled products for 
both commercial and domestic 
use includes personal products, 
cleaning materials and furnish-
ings.  It will shortly be expanded 
to include; recycled products, 
paper, packaging and paints – 
with the rest of manufacturing 
sector being included as the 
demand for eco-labelling arises. 
 Eco-Choice Africa (ECA) is an 
independent, not-for-profit or-
ganisation that manages an 
internationally competitive eco-
labelling programme for a range 
of products manufactured or 
traded in Africa. 
 ECA is not a standards setting 
organisation, and all standards 
used in ECA’s certification and 
Ecolabelling programme are 
adopted and adapted from inter-
nationally respected Ecolabelling 

programmes affiliated to the Global Ecolabelling Net-
work. 

 Appropriate or recognised local (South African) stand-
ards, laws, regulations, authorities or structures have 
been incorporated to ensure relevance and applicability 
of the standard being used. Where a national standard 
exceeds the GEN published standard, it will take prece-
dence in all respects. This principle will be applied to 
any African country unless specifically prohibited by 
national law. 

11 December 

International Mountain Day\ 

2 February 

World Wetlands Day 

11-17 February  

Responsible Travel Week (global) 

27 February 

International Polar Bear Day 

Calendar 

GG 
overnment attempts to set up a 
green labelling system to guide 
consumers and businesses to eco 
friendly products were scuppered 

with the announcement that the national 
environmental agency Indalo Yethu would be 
dissolved in December. 
   Launched in 2006 by then-
environment minister Marthinus van Schalk-
wyk, Indalo Yethu’s main aims were to raise 

environmental awareness and set up an 
eco-endorsement system. 
   In recent years the department has 

assigned the agency other projects, which were given the 
past six months to wind down. These include the R390-
million Eco-Towns programme, which has created more 
than 3200 jobs around South Africa. While, last year Buyi-
sa-e-Bag, a R65-million recycling initiative funded by plas-
tic bag levies, was also wound down. 

Indalo Yethu’s original aim was to counter “green 
wash” marketing campaigns with a credible eco-standard 
similar to the Fairtrade label. 

       (continued on page 2), 

ECO-LABEL RECOGNISES EARTH-FRIENDLY MANUFACTURERS 

Sun Sets on Indalo Yethu  
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Editorial 

I 
n response to climate change the Department of Tourism has set in 
motion a number of initiatives to combat the associated impacts. The 
National Climate Change Response Green Paper (2010), identified 
tourism as one of the many sectors and areas vulnerable to climate 

change. The impact of climate change on infrastructure and the natural 
environment has the potential to affect the quality of services within the 
industry.  

Most people worldwide have accepted that climate change is a 
reality and largely a result of human activities. Therefore, government have 
taken step to urgently address these changes by taking the following ac-
tions:  

 Mitigation. To reduce the amount of greenhouse gases, currently being 
released into the atmosphere; and 

 Adaptation. To strengthen the natural and physical environments to 
ensure that can stand up to the effects of climate change. 

In order to achieve these goals, a National Tourism  and Climate 
Change Response Programme and Action Plan, is in the process of being 
finalised and should be released, sometime next year.  2015 has been 
envisioned as a “Low Carbon and Climate Resilient Tourism Sector”.  

The Response Programme and Action Plan are designed to deliv-
er on five key outcomes: 
1. Improve understanding of the vulnerabilities of tourism to the physical 

impacts of climate change in order to build resilience and adaptive ca-
pacity of the industry. 

2. Reduce tourism-related greenhouse gas emissions  
3. Fully inform the tourism industry through consistent and effective indus-

try outreach and communication 
4. Develop a nationally consistent, inclusive and cooperative approach to 

implementation and  
5. Maintain effective climate change messaging and positioning in our key 

markets.  
Furthermore to, assist and implement the outcomes a “Green 

House Gas Emissions Reduction Voluntary Accord for the Tourism Sector” 
is being developed. All tourism establishments can voluntarily become 
signatories to the Accord, and work together with the National Department 
of Tourism, to ensure the greening, sustainability and competitiveness of 
South Africa as a tourism destination. 

Heritage has been closely involved with the development of these 
new requirements and has pledged to represent the intentions of its mem-
bers. To this effect we will be running out a number of climate change 
workshops next year in order to better explain how this will affect your 
business and how you can make a meaningful contribution. Ian Dennis 

s we reach the end of yet another year, we  
should reflect on the changes and challenges 
2012 posed for tourism and for the environ-
ment in general. 

    The ‘war’ against Rhino poaching continued to grab the head-
lines in a year that has seen the greatest number of these creatures 
being slaughtered for the supposed medicinal value of their horns.  
Until greater value for this national treasure is shown by each citizen of 
the country - and communities start taking ownership of this heritage, 
2013 looks set to be another bloodbath.  Thankfully, the prison sen-
tence passed on one of the kingpins of the trade this year showed a 
resolve that has been lacking in general, so perhaps we may see a 
reprieve for Rhino’s in general in the coming years. 
    COP17 - while not truly part of this year, proved yet another 
‘talk-shop’ in Durban, but thankfully COP18 in Doha this year achieved 
an extension of the Kyoto Protocol for another three years while gov-
ernments continue to bicker about their own national interests rather 
than look at global solutions to the issue of global warming.  Our stories 
in this edition provide more light on the issues. 
    Good news came from New Zealand where it has been found 
the ban on CFC’s reached in Montreal in the eighties appears to be 

reversing ozone depletion and the hole in the ozone layer has receded in 
recent years.  This should be the rallying call for all governments to commit 
to anti-global warming measures so that in 25 years time, we can report on 
the same success. 
   The National Responsible Tourism Programme continues to idle in 
its starting block while the NDT finalise a package of incentives and fund-
ing proposals for industry. But whatever the delays, business owners 

across the tourism sector should be embracing responsible tourism not 
because it provides incentives - but because it makes good business sense.  
Can we as a destination, continue to conduct business in the normal way, or 
should we be looking at a more equitable and sustainable approach to the 
most important foreign-exchange earner for South Africa.  After all, we are 
competing against countries that are fully committed to these principles, and 
who shortly will become the preferred destination on the continent. 
    2012 also saw significant changes in the Heritage Programme, and 
while we were pleased to welcome new members and experience positive re
-certifications this year, we also unfortunately lost a number of long-standing 
members for organisational and recessionary reasons.  What it has shown 
us is that certification is not recession-proof and that the range of changes 
and new benefits that will be rolled-out in 2013 are needed. 
    In spite of the tough trading conditions this year, we would like to 
thank you for your continued support and wish you, your staff and families a 
safe, happy and memorable festive break and a truly awesome 2013 togeth-
er with Heritage.  See you in January! 

South African Department of Tourism  

Grappling with a growing problem  

Continued from page 1 
Because it had to be independent, a trust was set up 
and the funds were administered by an environmen-

tal non-governmental organisation, the Wildlife and Environment Society of 
South Africa (Wessa). 

Wessa had a mandate to set up a national eco standard in South 
Africa and Indalo Yethu was specifically established for that purpose 

The trust was supposed to generate sufficient income through eco
-endorsements to fund its own operations. A recent review, however, had 
shown that this was not possible. 

As it was never the intention of the department to fund the opera-
tions of Indalo Yethu in perpetuity, it was decided to discuss the dissolution 
of the trust with its trustees. According to Indalo Yethu, the underlying 
processes needed to establish a credible and nationally relevant scheme 
had proved challenging. 

While “traction has been lower than expected”, eco standards had 
been established for cleaning detergents, responsible tourism, a private 
recycling initiative and Indalo Yethu was collaborating with the public works 
department on the development of eco criteria for the built environment. 

The DWA will take over the remaining Indalo Yethu programmes.  

A 
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One nation’s trash is another’s treasure! 

AA  
ss other nations around the world struggle to cut the amount of waste piling up in their land-
fills and marring the landscape, 
Sweden is facing an entirely 
different sort of challenge - 

they've run out of trash! Now they're forced 
to import some more. 

Swedes are among the planet's 
least wasteful people, on average recycling 
around 96% of the garbage they 
produce. And with what's left, they've found 
a way to use, having implemented a world-
class waste-to-energy incineration pro-
gramme capable of providing electricity 
sufficient to power hundreds of thousands 
of homes. 

But their hyper-efficiency has led to a unique problem: a trash shortage that could threaten 
the energy production capacity. 

So, what is Sweden doing? Well, according to Swedish officials, the notoriously tidy nation 
will begin importing garbage from their neighbor Norway - about 800,000 tons of it annually to fulfill 
their energy needs. 

Perhaps the best part of all is that, in solving their problem, Swedes actually stand to profit 
from this endeavor; the Norwegians are going to pay them to take their waste, proving quite succinct-
ly that one nation's trash can truly be another's treasure trove! www.treehugger.com 

A 
ccording to New Zealand scientists, a 
25-year-old  international treaty ban-
ning the use of aerosols has averted a 
global disaster. 

The Montreal Protocol which was signed a 
quarter of a century ago, last week, is widely 
hailed as the world's most successful internation-
al environmental protection treaty to ban chloro-
fluorocarbons (CFCs). 

As part of the study international scientists 
ran atmospheric models for a non-intervention, 
no-Montreal Protocol scenarios. 

The findings reveal that at the end of the 
21st century the ozone layer will be nearly com-
pletely wiped out, bringing widespread skin can-
cer and food shortages - proving that the Montre-
al Protocol took effect just in time to avert disas-
ter. 

Scientists also found that New Zealand's 
ozone hole - responsible 
for a 14% jump in melanoma over the last dec-
ade - is shrinking for the first time in 30 years. 

Ozone levels above Antarctica are projected 
to return to 1980 levels – prior to the appearance 
of the ozone hole – after 2050. 

It was after the discovery of the ozone hole 
over Antarctica by the British, in 1985, that peo-
ple began to be 
more interested in getting something done. 

Measurements taken in in Antarctica helped 
scientists to focus on the CFC issue, rather than 
on an 
alternative theory which attributed the ozone 
hole to variations in solar activity. 
www.nzherald.co.nz 

Game suppliers sell substitutes to unwary restaurateurs 
 
 

F 
or many visitors to South Africa eating game is a large part of the authentic ‘safari’ experi-
ence. But,  a recent Consumer Watch investigation has found that restaurants are often 
unwittingly substituting another meat  or meat of an inferior quality while still charging hefty 
prices. 

Using species-based DNA analysis (see story on 
page 7)the study found that one Western Cape restaurant, in 
particular, was serving substitutions.  Tests revealed that 
while the ostrich and crocodile dishes were in fact ostrich 
and crocodile, the following six substitutions had taken place: 
the smoked springbok carpaccio  was identified as common 
ostrich; kudu was black wildebeest; springbok as fallow deer 
and pork as warthog.  And this restaurant was not alone! 

So when next ordering an “exotic” dish or buying 
produce for your restaurant be sure to ask your supplier is as 
good as its word! Pretoria News. 

If there’s warthog on the menu it could be a load of hogwash! 

D 
elegates to U.N. climate talks in Doha 
agreed Saturday to extend the Kyoto 
Protocol, a pact that aims to curb 
greenhouse gas emissions from indus-

trialized nations but will cover 
only about 15 percent of the 
world’s carbon output. 
The outcome of the two-week 
negotiations, which nearly col-
lapsed in their final hours in a 
dispute over how to compensate 
poor countries for the losses they 
will suffer as the result of climate 
change, underscored the chal-
lenge policymakers face in con-
fronting global warming. The hard 
decisions were put off, including 
how much major developing 

countries such as China and India will commit to 
cutting their greenhouse gas emissions and to 
what extent the richest nations will assist vulnera-
ble ones over the next decade. Washington Post 

Small win for UN climate change talks at Doha  

MONTREAL MONTREAL MONTREAL 
TREATY TREATY TREATY 

ACHIEVES ACHIEVES ACHIEVES    
OBJECTIVESOBJECTIVESOBJECTIVES   
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Heritage members shine at ImveloHeritage members shine at Imvelo  

HH 
eritage members again walked-away with the top awards at the 
annual Imvelo Responsible Tourism Awards which were held in 
Johannesburg on Wednesday evening, 31 October 2012. 

The awards, now in their eleventh year, recognise excel-
lence in responsible tourism in a number of categories ranging from energy, 
water and waste management; investing in people; economic impact; social 
involvement and empowerment.   

The Overall Award is presented to an entry which, in the judges’ 
opinion, was the best submitted from among all the entrants. 

Since July 2010, the Resort has undertaken a huge drive to ‘green’ 
the property going from a pending Sliver certification to Gold is just twelve 
short months. 

Water consumptionWater consumption  
Situated on the Vaal River, the resort recognises its responsibility to 

manage its impacts on water consumption and the surrounding environment 
by developing and implementing a rigorous water management policy which 
includes management and use of its water sources.  Initiatives include the 
removal of invasive trees; the redesign of several of its gardens to rockeries, 
the planting of indigenous trees; the replacement of galvanised piping with 
copper pipes throughout the hotel; and the implementation of ‘contractors’ 
compliance service providers working at the resort.  The resorts’ occupancy 
year on year has increased by 11% but the water consumption only increased 
by 5% showing a 6% saving. 

Energy Energy   
The resort is also committed to efficient and suitable energy use 

across its operations and to ensuring that all users in the company contribute 
to the effective conservation of consumption through measurement and con-
servation.  It does this by incorporating best practice technology available.  
Even with increased Hotel occupancy coupled with an increase in its confer-
ence business in the past year when looking at the resort’s KVA consumption 
year on year (July 2010 to June 2012) the resort has shown only a 6.5 in-
crease in consumption against an 11% increase in occupancy.  This shows a 
4.5% saving year on year.  Added to this is the fact that 85% of all lights at the 
resort now run on energy efficient bulbs, extra switches were installed to 
‘switch off’ when not required, electricity usage appliances such as tumble 
driers and ovens have been switched to gas.  Timers have been installed on 
the fountains and irrigation to save both electricity and water and storm water 
drains are marked and sign erected so as to avoid contamination. 

Awareness and trainingAwareness and training  
Staff awareness and training shows the resort’s commitment to in-

vesting in its people and this can be clearly seen by the enthusiasm shown by 
all for their various environmental and community initiatives.  

Busisiwe Tshabalala, Department of Water Affairs  photographed with 
Riverside’s deputy GM Joel Stols 

Fikile Segole, Eskom hands the award to Jolandi Brookryk 

Riverside Hotel and Lifestyle Resort scored a hat-trick at this year’s Imvelo Awards.  Not only did the resort 
walk-off with the award as ‘Overall Winner’ but they also scooped the Best Single Resource Management Pro-
gramme – energy  and Best Single Resource Management Programme – water. 

Angela Erasmus, Riverside’s Financial Controller and GM Herman Muller accept the Overall 
Award from Fedhasa Chairman Eddy Khosa 
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Morongoe Rampele, DDG Department of Tourism,  awards the Cape Grace their 
certificate and trophy. 

SS andton Sun Hotel and InterContinental Johannesburg Sandton 
Towers were join winners of the Best Overall Environmental 

Management System.  Both hotels share a common Environmental and 
were both judged to be the highest scoring in this category. 

The hotels’ joint approach was to implement an Environment Man-
agement System (EMS), to ensure that they focused on implementing 
appropriate sustainable systems despite their city location and older build-
ing structures. 

Together with Heritage they established a dedicated environment 
committee tasked with the on-going monitoring and improvement of an 
(EMS) to be integrated into hotel operations and have both gone from a 
certified Silver statues (56%) in 2010/2012 to a Platinum pending status 
(96%) in July 2012.  This is an overall EMS of 39% within 24 months, 19% 
being in the last 12 months.  

The continuous improvement is a result of regular monitoring and 
measuring of its resource management (energy, water, waste, etc. and 
overall performance coupled with introduction of an Eco and Resource 
calculator tools to measure the hotels’ carbon footprint 

 
 
 
 
 
 

TT 
sogo Sun, came about as the result of a successful empower-
ment deal between Tsogo Investments, which owned Tsogo 
Sun Gaming, and SABMiller, which owned Southern Sun and 
was hailed as a landmark empowerment deal due to its signifi-

cant contribution to the transformation of the hotel and gaming industry in 
South Africa.   

Many of the initiatives undertaken by Tsogo Sun serve as leading 
examples for  empowerment in SA, such as the Tsogo Sun Academy, 
which was created to transfer skills to employees from previously disad-
vantaged communities.  Another transformation initiative of the Group is 
the Tsogo Sun Book-A-Guesthouse enterprise development programme, 
which provides business support to women entrepreneurs in the local 
tourism industry.  Because Tsogo Sun understands the challenges that 
black-owned  businesses and start-up businesses face, to support their 
development, the company procures R2.6 billion worth of goods and ser-
vices from black economically empowered businesses annually, while it 
also channels substantial procurement spend towards black-owned SMME 
businesses each year. 

The Independent winner in this category was White Shark Adven-
tures and their story is on page 8. 

 
 
 
 
 
 

CC 
ape Grace Hotel won the Investor-in-People (independent) 
award in recognition of the it’s commitment to environmental and 
CSI awareness.  Its initiatives include; Toastmaster courses, 
cross training as well as regularly rewarding and recognising the 

achievements of their employees.  The continuous improvement is a result 
of regular monitoring and measuring of its resource management (energy, 
water, waste, etc. and overall performance coupled with introduction of an 
Eco and Resource calculator tools to measure the hotels’ carbon footprint, 
results in a better understanding of their responsibility to the environment. 

The Toastmasters training programmes have been specially 
designed to suit each staff member’s need.  In the past two years 17 staff 
members participated in the toastmaster training and of these, four were 
promoted within the company.  For participants, this has not only created 
growth opportunities but has also been a boost in self-esteem and motiva-
tion.  The Cross-training programme enables interested staff members to 
undergo training in a particular department and role or job functions.  This 
encourages team members to excel and determine personal goads for 

Morongoe Rampele, DDG Department of Tourism, hands the Investor in People 
award to Candy Tothill of the Tsogo Group 

Sandton  Sun Hotel’s Olga Oliviera and colleague from the InterContinental Sandton 
Towers  Receive their joint award 

Most Empowered Tourism Business Most Empowered Tourism Business   

Best Overall Environmental Management SystemBest Overall Environmental Management System  

InvestorInvestor--inin--People People   
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Green Globe international news 

H 
eritage partner Green Globe Certification recently an-
nounced the successful placement of its App with American 
Airline’s in-flight magazine; the Martha Stewart Magazine; 
Audi Magazine; and in-car entertainment system, the Media 

Edge Magazine in the US and Canada; Air Canada’s in-flight maga-
zine; and Air Transat’s website and in-flight magazine.  

The App can now be 
viewed and downloaded 
by millions of travellers, 
readers, and consumers, 
who will be able to quickly 
track down accommoda-
tion with certified sustaina-
bility performances. Busi-
ness travellers will find 
meeting facilities for “green 
events,” couples can lo-
cate “green properties” for 
their wedding and honey-

moon. Meeting and wedding planners can find all relevant information 
needed to plan events. All businesses accessible via the Green Globe 
App are actively protecting the environment, creating safe and healthy 
work conditions, and giving back to the local community. 

American Airlines, the Martha Stewart Foundation, Audi, Media 
Edge, Air Canada, and Air Transat all promote sustainable practices 
and have demonstrated social responsibility for years. Incorporating 
the Green Globe App is a natural fit to these companies. 

According to GG’s CEO, Guido Bauer: “As the leader in certifica-
tion of sustainable travel and tourism businesses, we are extremely 
pleased about this achievement with like-minded companies. The 
successful placement of our App will support promoting our green 
philosophy worldwide.” 

The Green Globe App is the only mobile application for Apple and 
Android devices, providing access to hotels and resorts, attractions, 
cruise ships, and meeting facilities that meet the highest level of sus-
tainable management and operation. All Green Globe members are 
rigorously certified under 41 criteria, which have been accepted global-
ly as the definition of sustainable travel and tourism. To complete the 
certification process, these members undergo an independent on-site 
audit to ensure their sustainability efforts have been thoroughly in-
spected. 

I 
n October, Green Globe announced re-certification of the AG Hallenstadion in 
Zurich, Switzerland. Since initial certification in 2010, the stadium has demon-
strated leadership in the fields of operational efficiency and social responsibil-
ity and is committed to looking for ways to minimize the environmental impact. 
The Stadium’s management implemented a Sustainability Management Sys-

tem, where environmental goals, and operational performance is strictly monitored. 
Electricity comes from 100% renewable sources, such as hydro, solar, biomass, 
and wind, and the property is labelled “naturmade.” The purchasing policy favours 
environmentally-friendly products for building materials, capital goods, food, and 
consumables. Packaging is reduced to a minimum, and local suppliers are given 
preference. Clients are invited to arrive by train and event tickets include public 
transportation. Working with Swiss non-profit foundation “my climate,” the Hallen-
stadion offers a number of options for carbon-neutral events. 

The AG Hallenstadion is a member of “Pro Natura,” a private non-profit organ-
ization supporting a sustainable policy in all nature-related fields. In cooperation 
with other national and international environmental organizations “Pro Natura” 
manages, protects, and creates nature reserves worldwide. 

“We are extremely pleased to award re-certification to the AG Hallenstadion in 
Zurich. This venue impresses with an innovative approach to be 100% eco-
friendly, and complies with a very high percentage against our Green Globe Certi-
fication criteria,” says GG CEO, Guido Bauer. 

First event venue in Switzerland earns Green 
Globe re-certification 

App reaches larger green travel marketApp reaches larger green travel market  

T 
he Bertrams Hotel Guldsmeden in Copenhagen, Denmark was recently successfully 
recertified.  This is not surprising when considering the hotel’s holistic group approach 
to responsible tourism and its constant strives to find new, innovative environmentally-
friendly solutions.  

“We are very proud to earn the prestigious Green Globe Certification and international 
recognition,” says owner said Nikolas Hall.  The hotel is an organic entity with a strong focus on 
sustainability. As the global situation changes, people redefine their needs and new technology 
offers new possibilities. It is our objective to increase awareness among staff and guests, and 
we have been placing social and environmental values at the center of all our action.” 

The hotel implemented a Sustainability Management Plan in which energy goals are strictly 
monitored. Electricity is supplied by “Natur Energi” and comes from 100% sustainable sources. 
In addition, there are plans to install solar and small wind power mills on the rooftop. The proper-
ty’s zero-impact policy encourages guests to support a carbon-neutral stay and to minimise their 
environmental footprint. Cleaning of bed linen and bathrooms are provided on request, all clean-
ing products are non-toxic and eco-labeled. Packaging is reduced to a minimum and suppliers 
adhering to sustainable and fair trade practices are given preference. Ninety-six percent of all 
food and drink served at the hotel is organic.  

   Recertified GG member Bertrams Hotel, Denmark promises its guests a 

  360-degree sustainable experience 
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C 
onsumers and the hospitality industry are urged to be on the 
lookout when buying fish - since as much as 20% of local fish 
species have been found to have been intentionally misla-
belled. 

This finding comes in the light of a recent study compiled 
by Dr Donna Cawthorn a post-doctorial research fellow in animal sci-
ences at Stellenbosch University. 

Her study involved the DNA testing of 248 fish samples in four 
provinces from 2008 to 2010. 

Mislabelling was found to be at its worst in KwaZulu Natal  
where 56% of fish offered for sale to the public was found to have been 
correctly labelled, followed by Gauteng (31%), Western Cape (31%) 
and Eastern Cape (15%). 

Mislabelling has become a universal problem with as much as 
25% of fish stocks sold in the USA found  in 2008 to have been misla-
belled.  

Cawthorn’s study showed that in ten of 108 (9%) local fish 
samples supplied by fish wholesalers and distributors, and in 43 0f 104 
(315) at the retail level - an average of 21%. 

Fish species, including white steenbras - a species which is on 
the sassi’s (South African Sustainable Seafood Initiative) “red” list - 
were in fact big-scale pomfret, while another “red” species, Cape salm-
on or geelbek were actually shortbill spearfish. 

In the Western Cape, three of 12 retail outlets offering kingklip 
were in fact selling the closely-related species called ling or pink-cusk 
eel from New Zealand, which was often cheaper. 

Part of the problem was that it is almost impossible to visually 
tell the fish apart.  

In addition, mislabelling brought with it potentially serious 
health and trade implications, for example oilfish (butterfish)  causes 
allergic reactions in some people, while mislabelling could be used to 
cover the laundering of illegally caught fish, giving an incorrect reflec-
tion of the status and allowing some fisheries to compete unfairly with 
legitimate, well managed fisheries. 

While the industry was difficult to control without a national list 
of agreed acceptable common or market names used for fish on sale, 
the WWF-SA was leading an initiative to develop such a tool. 
Pretoria News. 

Labelling ruckus hits headlines 
when your fish is NOT what it’s  made out to be  

B 
otswana and Namibia’s tough stance, effective regulations and legisla-
tion against rhino poaching, could soon become Africa's only rhino 
sanctuaries. 
South Africa's rhino farmers have started to export their rhino to these 

countries for safekeeping. But once they are there it is virtually impossible to get 
them back. 
Botswana's government has taken a zero-tolerance approach to rhino poaching. 
The countries are using their security forces to protect their rhino and [other] 
wildlife and have issued a warning the poachers  that coming into Botswana to 
poach would be undertaking. In Botswana wildlife protection has become a 
national priority. 

In 1992 Botswana had only 19 white rhino and the black rhino was classi-
fied as "locally extinct". In March, 
it had 140 white rhino, most of them privately owned. 

The government has come to realise that its GDP is generated through 
ecotourism, and to this end has introduced a hunting ban on public land. From 
January 2014, commercial hunting will be banned on public lands. 

Mark Prangley, a local wildlife capturer, moved eight rhino to Namibia last 
week. He would not say where the animals were from. 
Botswana's strategy is effective because of the close cooperation between the 
community, police and army. www.timeslive.co.za 

SA could soon lose out on its natural heritage  

Rhinos sent to neighbouring countries 

T 
he first 26 wines to carry 
South Africa’s new, fully 
traceable, ethical seal have 
been announced by the 

Wine and Agricultural Industry Ethi-
cal Trade Association (WIETA). 

The wines are from Fair-
view, Robertson Winery, Distell, 
Durbanville Hills and Spier. The seal 
testifies that producers have adhered 
to the WIETA code which is based 
on the International Labour Conven-
tions’ Ethical Trading Initiative and 
South African labour legislation. It 
prohibits the use of child labour and 
ensures that employees are working 
in a healthy and safe environment. 

Renewed on an annual 
basis, the seal is modelled on South 
Africa’s Sustainability seal which has 
been developed to promote awareness of production integrity throughout the 
entire supply chain, and is seen as a parallel effort to the Fair Trade and Fair for 
Life accreditations.  www.simplygreen.co.za 

First 26 local wines carry new  

ethical seal 

The government has slapped a total ban on the 
catching of red steenbras, a once common 

marine fish whose population numbers have dropped by 
over 90% during the past century. 

Red steenbras, also known as the “red rhino” of the sea due to 
its growing rarity, is a large, but slow-growing, predator once found as 
far north as Lake St  Lucia. 

The fish, gazetted as a “prohibited species”, now enjoys the 
same protected status as the coelacanth, great white shark and potato 
bass. 

The red steenbras is endemic to South Africa. Pretoria News. 

Update 
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T 
he Drakensburg Sun Resort has 
started a project to grow its own 
mushrooms. 
Although in the early stages, the 

resort is busy testing different cultivars and 
growing positions for use in their kitchens. 

Ernst Bolt and his team first started 
by growing the Pink Oyster Mushroom 
(Pleurotus Djamoor) and have advanced to 
growing the Grey (Pleurotus sajor-caju) and 
King Oyster (Pleurotus Eryngii) Mushrooms.  
Pleurotus is a genus of gilled mushrooms, 
also called abalone or tree mushrooms, and 
are among the most widely eaten mushrooms 
in the world. 

Pink and Grey Oysters are planted in 
cylindrical recycled plastic tubes suspended 
from the ceiling and supported on the floor. 

The King Oyster is planted in recy-
cled 20lt ice cream containers where are 
sealable as this enhances the spawning pro-
cess.  The spawning is a completely natural 
process and is not enhanced artificially in any 
way.  

Drakensburg Sun Resort 

Mushroom project launched 

Pink Oyster Mushroom  

King Oyster Mushroom  

MEMBERS’ GREEN NEWS 

hite Shark Adventures, based in Gansbaai, has set a 
benchmark for real transformation and innovation in 
the shark diving and viewing industry in South Africa. 
With a 50% BEE ownership in the business, Yvonne 

Lungcuzo is the first African woman to be awarded a permit by 
the government for shark diving and viewing. 

White Shark Adventures provides 17 sustainable jobs 
and the majority of its staff are from the previously disadvan-
taged backgrounds in Blompark and Masakhane in the 
Gansbaai areas.  It is also the only company in the area to 
employ two black qualified skippers. 

The company is very community focussed and is in-
volved in a number of local outreach and tourism programmes 
and support local business wherever possible.  

White Shark Adventures wins Most   
Empowered Tourism Business 

(Independent) at this year’s 

 
 
 

iverside Sun Resort not only accommodates corporate, leisure and conference 
guests but it also took the meaning of hospitality to a new level when it recently 
accommodated approximately 20 000 bees. 
The queen bee decided to take up residence on the sixth floor of the main build-

ing and proceeded together with her swam to build a hive that spanned three stories.   
According to resort management it was not a difficult decision to spend funds in 

safely relocating the bees as this formed part of the resort’s strategy to conserve nature, 
protect its guests and embed environmental practices into its daily operations. 

Thanks to the help of the public sector, resort management and the local fire 
brigade the ‘check-out’ when off without a hitch and a lot was learnt by all! 

When the Queen comes to stay! 

R 

Did you know? 
The queen bee secretes a pheromone that 
attracts other bees to her and this is how a new 
hive is quickly established. 

The most environmentally-friendly 
way to relocate a hive is to use the opposite 
pheromone which repels the queen and the 
bees from the immediate area.  The pheromone 
is sprayed into the area in a slow and precise 

manner to avoid any panic or defensive behaviour from the bees causing the swam 
to slowly grow uncomfortable and simply flies away and not enter the hive again.  
The pheromone does not affect any other bee populations nearby but does prevent 
the re-establishment of a hive in the area for up to 20 years.    

Another critical factor to consider when relocating a hive is timing.  Experts 
recommend Spring.  wwwtsogosun.com 

Looking at  responsibility from a new angleLooking at  responsibility from a new angle  
 
he Table Mountain Cable Company has made con-
siderable inroads in its efforts to reduce its impact on 
the environment. This is especially important in the 

light of the site being recently being recognised as one of the 7 
New Wonders of the World.  
EMS milestones include: 
 Introduction of compostable plates, cups and containers and 

the moving of the production kitchen to the lower station has 
resulted in a saving of one million litres of water during 2011. 

 Installation of a new toilet system which uses the latest in 
technology to recycle water from the hand basins (sinks) to 
reduce water consumption. 

 Implementation of a waste management programme which 
ensures that less waste is sent to the landfill.  Its waste to 
landfill reduced from 203 to 77 tones in 2011, while recycling 
increased from 12 tons to 43 tones. 

Riverside Sun ResortRiverside Sun Resort  
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